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The YORK... 


Simple, modest lines, sturdy appearance and correct design 
mark this furniture as particularly suitable for offices where 
the impression of dignity and solidity must be promoted. 
Merchants, doctors, insurance brokers and lawyers alike 
will reflect through this type of office furniture a sense of 
sound business judgment and good taste. 

See our complete display of executive suites and general 
office desks—all truly fine and distinctive business furni- 
ture, priced to win the satisfaction of the most thrifty buyer. 
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1506-08 Young Street Phone 7-8836 




































IF YOU’RE ONE of the countless car owners 
who demands the finest gasoline on the market, 
stop at the Sign of the Orange Disc for a tankful 
of Gulf No-Nox Ethyl. 

For Gulf No-Nox Ethyl has the highest anti- 
knock rating in motoring history ... banishes 
those harmful engine “pings’’ and knocks which 
denote the loss of power and economy. 

But don’t take our word for it! Try this remark- 
able knockproof gasoline in your car. 


Gulf No-Nox Eth 


THE GASOLINE THAT’S KNOCKPROOF 





You'll be amazed at its smooth power. You'll 
marvel at its lightning acceleration and the way 
it keeps motor temperatures down. You'll cheer 
the greater economy it gives you. 

So, stop at your Gulf dealer for a tankful of 
knockproof No-Nox Ethyl. It’s sold at all service 
stations displaying the Sign of the Orange Disc 
and it costs no more than other premium quality 
motor fuels. Pair it with Gulfpride Oil and dis- 
cover the economy of driving a pair of champions. 
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FOR MOTORISTS WHO DEMAND THE BEST 
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Motor Freight Lines 


Consult the Carriers Listed Below 


For Your 
SHIPPING REQUIREMENTS 


BINYON-O’KEEFE FIREPROOF STORAGE CO. 


2201 Laws, Phone 2-8757 
Five Times Daily Service to Fort Worth. Overnight Service 
to Wichita Falls. Fast Motor Freight to Tulsa and Inter- 
mediate Points. 
CENTRAL FREIGHT LINES, Inc. 


2411 Cottonwood, Phone 7-5161 
Daily Trucks both ways between Dallas, Fort Worth, Waco, 


Temple, Taylor, Austin, Houston, and San Antonio. 
EAST TEXAS MOTOR FREIGHT LINES 
422 North Walton, Phone 8-4161 


Daily Service to and from Dallas, Beaumont, Gladewater, 
Henderson, Houston, Kilgore, Tyler, Longview, Overton, 
Port Arthur, Shreveport, and Texarkana. 

GILLETTE MOTOR TRANSPORT, Inc. 

61712 Laws Street, Phone 2-7701 


_Daily Service, Houston to Kansas City via Dallas, Dallas to 
‘Los Angeles via El Paso and Intermediate Points. 


H. & N. T. MOTOR FREIGHT LINES, Inc. 
Santa Fe Building, Phone 2-7111 
Fast Freight Service to Dallas, Fort Worth, Houston, Okla- 
homa City, Tulsa, and Intermediate Points. 
HIGHWAY MOTOR FREIGHT LINES 
2505 Pacific Avenue, Phone 3-4101 
Quick Service from Dallas to Oklahoma City, Chicago and 
Akron, Ohio. 
JOHNSON MOTOR FREIGHT 


1800 Cockrell Street, Phone 7-8215 
Daily Service—Fort Worth, Abilene, San Angelo, Brown- 
wood, Coleman, eg TY Oklahoma City, Tulsa, Sherman, 
i hickash nid. 





OZARK MOTOR LINES 
600 Eagle Ford Road, Phone 7-8007 


Direct Service Interstate—Little Rock, Benton, Malvern, 
Arkadelphia, Gurdon, Prescott, Hope, Fulton, Texarkana, 
New Boston, Clarksville, Paris, Cooper, Commerce, Green- 
ville, Royse City, Garland, Dallas, Grapevine, Fort Worth. 


SOUTHWESTERN TRANSPORTATION COMPANY 


912 Young Street, Phone 2-6855 


Freight to Shreveport, La.; Texarkana, Tyler, Lufkin, Cam- 
den, Pine Bluff, Waco, Little Rock, Ark.; Memphis, Tenn., 
a Gladewater, Mt. Pleasant and Corsicana, 
exas. 


SPROLES MOTOR FREIGHT LINES, Inc. 
969 Terminal, Phone 2-2285 


Next Morning Delivery to Fort Worth, Bowie, Decatur, 
oe. Vernon, Wichita FaNs, Graham, Waco, and 
ouston. 


TRINITY MOTOR FREIGHT LINES 
3201 Worth Street, Phone 8-8151 


Double Daily Service between Dallas and Fort Worth. 
Overnight service to All Other Points. Dallas, Fort Worth, 
Ennis, Corsicana, Mexia. 
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: are Southwest Builders 


For Texas industries to grow and producers 
to get adequate returns for their products, 
every form of transportation should be main- 
tained and required to render its service at 
lowest reasonable costs. Not everyone can 
ship or buy in carload lots, nor wait for big 
trains to be made up. Merchants need quick 
shipments of small quanities, to obtain quick 
turnover, insuring fresh goods, better assort- 
ments, and lower costs. Motor freight trans- 
portation overcomes many of the handicaps 
of the smaller business concern. It gives to 
the local manufacturer and wholesaler equal 
competition from the standpoint of trans- 
portation rates with the out-of-state com- 
petitors, and it has thereby strengthened and 
developed these industries with their attend- 
ing employment of Texas labor and capital, 
and use of Texas products, and their pay- 
ment of taxes to Texas state and local gov- 
ernments. Motor freight service has also 
been indispensible in natural resource de- 
velopment, including Texas’ important oil 


industry. 
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SAFETY ar 70 


HERE is a top quality in 

all commodities; a peak 
in all values, a pinnacle of 
beauty in all craftsmanship. In 
tires, the magnificent 


VOGUE 
WARE RUBBER CO., INC. 


Dallas Tire Distributors Since 1910 


2101-3 Commerce Street Phone 2-5705 
DALLAS 


*We make liberal trade-in allowances. 


Fine Craft a nshep on Ka rbber 
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Leather Club 
CHAIRS 











FOR OFFICE 
OR HOME 


_—_— business executive or 
professional man realizes the im- 
portance of periodical relaxation to 
break the strain of the business day. 
After all to maintain one’s good 
health is far more important than 


anything else in the world. 
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For your OFFICE or HOME— 
the luxury of a beautiful leather 
LOUNGING CHAIR or DAVEN- 
PORT is now available at moderate 
prices. True mannish designs are 
shown in red, green and brown 
leathers. Call at our store and look 
them over, or phone for our repre- 
sentative to give you complete 


information. 


Phone 7-8585 


STEWART 
OFFICE SUPPLY 
COMPANY 
Stewart Bldg. 


Commerce at Lane 
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National School Superintendents Assn. 12,000 visitors 


Rotary International 10,000 visitors 
American Medical Association 7,000 visitors 
American Dental Association 5,000 visitors 
American Petroleum Institute | 5,000 visitors 


If Dallas had not had a sufficient supply of “Guest Rooms for Visitors” it would 
have been impossible to secure the Texas Centennial Central Exposition, which 


drew 6,500,000, including some 145,000 visitors at 600 conventions in 1936. 


Dallas, with more than 6,000 rooms in its leading hotels alone, offers everything 
that the most exacting can desire. The rates are lower than most cities offer for 
such excellent accommodations. Already more than 700 sleeping rooms in Dal- 


las hostelries are air-conditioned and the number is being rapidly increased. 


Dining and meeting rooms similarly are “comfortized.” 


All leading Dallas hotels are centrally located, thus facilitating the quick as- 
sembly of meetings and the keeping of appointments. The personnel of Dallas 
hotels are alert to render courteous, prompt, untiring service to promote the 
comfort of Dallas’ visitors. Extensive exhibit space is available in some of the 
larger hotels, thus enabling entire convention meetings and exhibits to be housed 


under one roof. 


DALLAS HOTEL ASSOCIATION, INC. 


Dallas Had No First Class Hotels 
Ji would Have Aeen impossible de Aecwre 


Apo.pxus Hotei 
AMBASSADOR HOTEL 
ATHLETIC CLUB 
BAKER HOTEL 

Biue BonNET HOTEL 
CAMPBELL HOTEL 


Currrton Hote. 
ErvINGTON HoTEL 
Hitton Hore. 
JEFFERSON HoTEL 
Mayrair Hotei 
MELROSE HOTEL 


se. s: 5¢. 


SANGER Hore. 
Scott Hote. 
SouTHLAND HoTeEL 
STONELEIGH HoTEL 
Texas Hore. 
Wuitmor_eE Hotei 
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Every pound of Texas cotton means additional 
spendable income for both farm and urban 
population. Photo by Clegg. 


HE announcement a few years ago 

that roads were being built of cot- 
ton aroused considerable interest, not to 
say skepticism. It was pretty difficut to 
imagine the soft and silky fibre once 
called ‘“‘woven wind” in the role of high- 
way material, subject to the terrific 
pounding of speeding wheels. Yet the 
most cursory consideration of the staple’s 
place in the economic structure tells us 
that cotton has built more than roads. 
Dallas pavements and- skyscrapers (until 
recent years) were only the transmuted 
wealth of the soil which, in the form of 
cotton, flowed through the veins of com- 








Let Us Face the Issue 


By T. C. RICHARDSON 


Associate Editor, Farm and Ranch 


merce and gave it life. Other sources of 
primary wealth have more recently made 
great contributions to city building, but 
its foundations still rest on cotton. 


Elation and Misgiving 


It is not surprising, therefore, that Dal- 
las, as the greatest inland cotton market 
in the world—the service station (whole- 
sale and retail) for a thousand cotton 
communities—watches every weather and 
crop report, every factor affecting con- 
sumption, and «very national and inter- 
national policy which may influence the 
cotton trade. The recent (August 1) crop 
report was received with mingled feelings 
of elation and misgiving: First, that the 
crop prospect was far better than in re- 
cent years; second, that the price pros- 
pect was, to say the least, not encour- 
aging. 

The forecast as of August 1 was a crop 


It’s cotton picking time in Texas and 
scenes like these can be duplicated on 
thousands of black land farms around 
Dallas this month. Below, is a typical 
group of cotton pickers harvesting a 
bumber crop. At the right, is the happy 
moment when the heavy sack can be 
emptied into the field wagon. Photos 
by Dennis Hayes. 


of 15,593,000 bales for the nation and 
7,680,000 bales in the Southwest (Texas 
and the four adjoining states). August 
has dealt unkindly with the Southwestern 
crop up to this writing, and barring an 
almost miraculously favorable combina- 
tion of circumstances henceforth, it may 
be safely assumed that the final yield will 
fall below the estimate. It would be folly 
to predict more specifically at this time. 

Last season the Southwest produced 
43.4 per cent of the national crop, or 
5,390,000 bales, which sold for about $65 
per bale, or approximately $351,540,000. 
Present quotations (ten-market average) 
make a bale worth about $12.50 less than 
last year’s prices, but (if the yield holds 
up to the estimate) the Southwest will 
cash in for some $407,040,000 on 49.2 
per cent of the national cotton produc- 
tion as compared to 43.4 per cent last 

(Continued on Page 30) 
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An unusual night photograph of the Gulf Oil 
Corporation's new 5,000-barrel unit for refin- 
ing high-grade lubricating oil by the furfural 


process. 


ONSISTENTLY holding its place as 
one of the bright spots on the busi- 
ness map of the nation, the Sabine dis- 
trict in Southeast Texas typifies with its 
remarkable industrial growth the similar 
development throughout the Southwest. 
Port Arthur, the industrial capital of 
this area, has taken a $10,000,000 stride 
up the path of progress with new con- 
struction, and the remainder of the dis- 
trict has followed close at its heels. 

This 41-year-old city, one of Texas’ 
youngest and most vigorous, attained this 
year a population of 57,000 in its cor- 
porate limits. Its immediate suburban 
area includes 15,000 other persons. 


Sixth Oil Refinery 


The sixth oil refinery to be erected in 
Jefferson County—which now has the 
largest concentration of petroleum proc- 
essing activity in the world—is the 
$5,000,000 cracking and polymerization 
plant of the Atlantic Refining Company. 

This new plant was completed and put 
into operation in March. The company 
brought to Port Arthur as permanent 
residents 150 families from its other 
plants in Franklin, Pa., and Brunswick, 
Ga., the heads of these families to be key 
men in the operation of the new unit. 

With the completion of the new re- 
finery the aggregate processing capacity 
of the six plants in Jefferson county is 
increased to 351,000 barrels a day. The 
storage capacity of numerous tank farms 
in the county has been computed at 61,- 
135,000 barrels. 

Modernization and expansion programs 
have been instituted by the established 
refineries in Jefferson county. The Pure 
Oil Company has just completed a $1,- 
500,000 project of this type at its plant 
at Smith’s Bluff. Modernization is almost 
a continuous process at the big plants of 
the Magnolia Petroleum Company, The 
Texas Company and the Gulf Oil Cor- 
poration. The latter two refineries, at 
Port Arthur, employ a total of 8,500 
persons in their operating forces and have 


Sabine Qrea Takes 


$10,000,000 INDUSTRIAL STRIDE 


By J.C. WATKINS 


a combined payroll of well over $1,000,- 
000 a month. The Gulf Oil Corporation 
maintains at Port Arthur what is con- 
sidered the largest oil refinery in exist- 
ence. 

More than half a dozen tank ships are 
under construction for the various com- 
pany fleets, which carry their cargoes to 
the shores of the seven seas. More than 
2,500 ocean-going vessels steam up the 
Port Arthur ship canal each year to load 
petroleum products and their commodi- 
ties. 


Stores Natural Gasoline 


Another newcomer to the Port Arthur 
industrial picture is the Warren Petroleum 
Company, which has completed the erec- 
tion of some large pressure containers for 
storing natural gasoline, and of loading 
terminals to place this commodity aboard 
ship. This company’s facilities make pos- 


sible an unusual concentration of natural 
gasoline. 

One of two plants of its type in the 
world has been erected recently at Port 
Arthur by the Great Lakes Coal and Coke 
Company. It is a calcining unit, designed 
to rescue petroleum coke frrom the bor- 
derline of a waste product and convert it 
into almost pure carbon and a form suit- 
able for many industrial uses. This new 
plant has attracted considerable attention 
in the chemical world. 

Non-industrial construction in the 
Sabine district has shown a sharp increase. 
Now under erection at Port Arthur is the 
$2,750,000 highway bridge across the 
Neches river, which will be the highest 
in the South when completed. The fed- 
eral government is financing a half-mil- 
lion dollar lakefront revetment program, 
designed to reclaim several hundred acres 

(Continued on Page 18) 


Below, oil tankers loading at the Texas Company terminals at Port Arthur. More than 2,500 

ocean-going ships each year steam up the Port Arthur ship canal to load the products of the 

Sabine district refineries and other commodities. Bottom, one of the newest industrial plants 

in the Southwest is the $5,000,000 cracking and polymerization refinery of the Atlantic 
Refining Co. at Port Arthur. 
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Realization of the 
PAN AMERICAN IDEAL 


By César Miro 


elgg is a feeling of solidarity which 
consists mainly of a desire of spiritual understand- 
ing, but which is exemplified in the economic relation- 
ships which are to build the future civilization of the 


Americas. 


The three Americas are endowed with different natures, 
but at the same time they have problems in common. 
Pan-Americanism tries to solve these problems by means 
of a mutual exchange, by means of an understanding 
between our peoples. And just as we exchange products 
of the gigantic industry of the United States for the raw 
materials of the rich Latin soil, we should also exchange 
ideas, and thus bring into closer relationship our indi- 


vidual cultures and civilization. 


The life of the modern age makes it even a better oc- 
casion for such closer relationship—one that every day 
becomes more and more necessary. The Panama Canal 
swung open the first portal of communication between 
the Americas; the airways have removed the enormous 
obstacle of distance, thus eliminating two great impedi- 


ments to the realization of the Pan-American ideal. 


Today, more than ever before, the world needs co- 
operation and understanding among the different inhabi- 
tants of its broad surface. Let us not emulate the example 


of Europe. Let us build our peace with a solid foundation. 


The United States of America has produced outstand- 
ing men, true leaders of Pan-Americanism. We look upon 
Walt Whitman as a symbol of the generous spirit of 
your great nation. And among your prominent and 
illustrious men of today, Franklin D. Roosevelt stands out 


as the great leader for the realization of our ideal. 


When I met Waldo Frank in Santiago de Chile I knew 
that the spiritual union between the Americas could be 
made possible, and since that moment I have believed 
firmly in the construction of a great Pan-American civili- 


zation. Economic relationships need the support of the 
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His Excellency Gen. Oscar R. Benavides, President of Peru 


President Benavides’ intense Pan Americanism was largely responsible 
for Peru’s large-scale participation in the Pan American Exposition. 


spiritual forces in order to build such a civilization. Then 
will it be that Pan-Americanism will cease to exist as 
something intangible and idealistic; then it will be that 
Pan-Americanism will cease being a mere beautiful word; 
and then do I hope to live to see Pan-Americanism as 


a reality. 


The young nations need only the force and the expres- 
sion of their youth for the accomplishment of their aims. 
Would it be that the young nations of today could focus 
their aims toward the realization of the Pan-American 
ideal—an ideal that is worthy of the sincere effort of the 


youth of the Americas. 





(Eprror’s Note: Mr. Miré is a noted Peruvian journalist who 


accompanied his country’s official exhibit to the Pan American 
Exposition in Dallas. He wrote this article at the request of 
Southwest Business.) 
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ERU...the country in South Amer- 

ica where the cornbread may be black 
or bright red... where the best native 
beer is purple... where the yellow potato 
similar to our white one is an exclusive 
national delicacy because it will not grow 
anywhere else... where people scale the 
mighty peaks of the Andes in airplanes 
they make themselves, using parts and 
spruce wood from the United States... 
where maize or Indian corn has grains as 
large as nickels and is ebony black, deep 
red, purple, lavender, white, and white 
striped with red, but not bright yellow 
like the leading North American variety 
... Where pisco, native hard liquor, slips 
down like a sweet wine and knocks you 
like whiskey or gin... where Tanguis, a 
cotton with a longer staple than any pro- 
duced in this country, grows to perfec- 
tion... where husky athletes get vita- 
mins and energy from quina, a tiny native 
grain, in preference to whole wheat... 
where “mummies, left from civilizations 
thousands of years lost, still are so well 
preserved they smell too bad to pass the 
United States customs... where crochet 
is dug from ruins 1,500 years old... 
where the president made all the pawn- 
brokers give the women back their sew- 
ing machines so they could work... 
where the school children of the poor are 
fed free in huge government restaurants 
... where English has been ordered taught 
in all of the public schools in the hope of 
closer inter-American relations... where 
the government has wiped out the na- 
tional deficit during the past six depres- 
sion years... well, in one of the most 
comprehensive and varied exhibits at the 
Pan American Exposition, the Peruvian 
government gives us Peru! 

The exhibit occupies all of the east end 
of the Pan American Palace, including 
the deep bay or alcove overlooking the 
patio in the rear of the building. It is 
fraught not only with deep interest, but 
has definite commercial and economic sig- 
nificance for Dallas and all of the South- 
west. To put it simply, Peruvians hope 
we will increase the use of their products, 
and wish to take back with them informa- 
tion that will lead to a wider use of North 
American products in Peru. 

A brief survey of the missions in the 
United States of the four special repre- 
sentatives the Peruvian government has 
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Pen Comes to Pan America 
WITH SIGNIFICANT EXHIBITS 


By KITTY BARRY CRAWFORD 


sent to the Exposition will give a clear 
idea of this wider meaning of Pcruvian 
participation in the big Dallas show. 


San Francisco Consul 


Fernando Berckemeyer, commissioner 
general from Peru to the Exposition, is 
consul-general from Peru to San Fran- 
cisco. Much of the material exported from 
Peru to this country clears through Pacific 
Coast ports, but it clears also through 
Panama by boat to New Orleans and Gal- 
veston. Upon a definite increase in this 
latter trafic Sr. Berckemeyer has an vager 
eye. He believes that the people of the 
Southwest may use many Peruvian prod- 
ucts to advantage, especially in the inter- 
est of better agriculture. Through the ex- 
hibit he wishes to explain how this may 
be accomplished. 

Julio Tijero, special representative of 
the Agricultural Society of Peru, has been 
sent to Texas not only to explain agri- 
cultural products of his country, but also 
to make an intensive study of ours. One 
of the most prominent cotton planters in 
Peru, he brought with him a display of 
Tanguis cotton, which is grown only in 
Peru and Egypt, and a curious cotton 
grown in Peruvian jungles. He wishes to 
study cotton production in Texas, largest 


cotton-growing state in the Union. He 
wants to know all about machinery, such 
as planters, cultivators, and gin and com- 
press equipment, which we use in the 
Southwest. Later he will visit the great 
irrigation centers, for, to increase the pro- 
duction of cotton and other agricultural 
products, the Peruvian government plan: 
the creation of great irrigation systems to 
water dry plains. 


Studies Highway Development 


Senor Tijero will also make a study 
of machinery powered by crude petroleum 
and distillates. He will take a look at our 
national highway development. Peru has 
set aside $50,000,000 to build new high- 
ways, and is buying all the machinery in 
the United States. In the commercial sec- 
tion and the government division of the 
exhibit some idea of highway development 
is given. With others of the Peruvian dele- 
gation, Senor Tijero is interested in air- 
conditioning and refrigerating, or cooling, 
machinery made in this country. 

Luis P. Navarro, who was specially 
delegated by his government to assemble 
and arrange the Peruvian exhibit at the 
Exposition, is an important link between 
the airplane industries and air communi- 
cations of Peru and the United States. 


This handsome carved chest, made for a silver service duplicating silver of Spanish 
colonial days, is one of the magnets of interest in Peru's varied exhibit at the 
Pan American Exposition. 
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Peru has ordered English taught in all 


the public schools, in hope of closer znter- 
American relations. 


Former Peruvian consul at Portland, Ore- 
gon, he is now engaged in the import and 
export trade between South America and 
the United States. He exports North 
American plane parts and spruce wood 
which are used in the manufacture of 
planes in both Peru and Argentina. He is 
intensely interested in giving out informa- 
tion about the airplane industry of his 
country and has many large photographs 
of Peruvian-made planes, and other things 
of interest on display here. He is also an 
expert on the marvelous government dis- 
play of Peruvian silver, of which some 
300 pieces, antique and modern, occupy 
prominent place in the exhibit. Silver min- 
ing and manufacture are leading occupa- 
tions of Peru. 

Cesar Miro, special radio and newspaper 
representative of El Comercio, largest 
newspaper in Lima, capital of Peru, is 
studying North American radio equip- 
ment, broadcast methods, and our mod- 
ern newspaper plants and journalistic pro- 
cedures. 


Five Sections of Exhibit 


The Peruvian exhibit may be divided 
in five sections: displays of the art and 
folk materials of Peru’s ancient civiliza- 
tions; the colonial period display from 
Spain’s 300 years of domination; the mod- 
ern government; and modern industry, 
natural resources, and agricultural prod- 
ucts. 

The thrilling pre-Inca and Inca ex- 
hibit of pottery, textiles, household ar- 
ticles and archaeology probably holds the 
attention of casual visitors longest. 
Women visitors hang over the large oblong 
sewing basket made of woven reeds, and 
filled with thorn needles, bobbins wound 
with bright-colored wool and cotton 
thread, long knitting needles, bits of tex- 
tiles probably reserved for patching cloth- 
ing, and other interesting and amazingly 
well preserved things. Many other house- 
hold articles, especially pottery, are shown. 

To the person with artistic bent, par- 
ticularly art students, this exhibit holds 
deep meaning. It shows that the fine arts 
were held in definite esteem by the peo- 
ples of olden times in Peru. A thousand 
years before Columbus discovered Amer- 
ica, and even longer ago than that, great 
civilizations flourished on the two Ameri- 
can continents, during which people made 
exquisitely designed pottery and sculp- 
ture, did lovely painting in color, and 
established the ideals and spiritual prog- 
ress of individuals and peoples with ade- 
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quate art expression. All of this may be 
learned from the sculptured heads of men 
and women, of animals and birds and 
warriors, now on display in the Peruvian 
section. 


Incan Jewelry 


Not all of this material may be seen 
in the Peruvian exhibit. Some of it is 
being prepared for display in the exhibit 
from the Tulane University Department 
of Middle American Research in the Texas 
Hall of State. There it may be protected 
by heavy plate glass from careless or too 
curious spectators. Among the things from 
Peru to be seen in the Hall of State are 
fine jewelry worn by Inca queens, made 
of turquoise and jade inlay and handmade 
beads; Mummified heads shrunken to the 
size of doll heads; the most fragile and 
valuable pieces of art; and a large crochet 
shawl, estimated to be at least 1,500 years 
old, made of fine thread in lovely colored 
patterns. 


The objects to be seen from Peru in 
the Texas Hall of State are part of the 
large collection of Nasca, or pre-Inca cul- 
ture owned by Senor Tijero, which is, in 
fact, the largest privately-owned Nasca 
collection in the world. Senor Tijero dis- 
covered this material himself during ex- 
cavations extending over a period of seven 
years. 


The colonial period is represented in the 
display by the setting of the display itself, 
with representations of the colonial and 
modern coats-of-arms of Peru, the grilled 
Spanish doors and other decor, and by 
colonial furniture, silver, and art. Many 
enlarged photographs of the historic 
buildings of colonial days, including the 
Palace built by Pizarro in which the Span- 
ish viceroys lived, are in this part of the 
exhibit. 


The large chest of modern silver, to- 
gether with a number of silver decorative 
Pieces set on magnificient vicuna rugs in 
the center of the alcove, is the first thing 
that flashes across one’s vision on entering 
the exhibit. So pure and simple are the 
designs, so exquisite the patina, and so 
massive in their molded contours, that 
visitors almost gasp when they are told 
that this silver—often as thick as the lit- 
tle finger—is fashioned from metal 900 
per cent pure. Many additional examples 
of the art of Peruvian silversmiths, an- 
tique and modern, are shown in the wall 
cases and in the industrial section. 


The huge illustrated charts in the gov- 
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These are two of many examples of the sculp- 
ture and art of the Incas and their predecessors 
in Peru. The head at the top is more than 
1,500 years old. Note the humor, rare 
in Indian art. 


ernment section are of interest to students 

of economics. One is of particular interest 

to North Americans, because it depicts 

the rise of imports and exports, involv- 
(Continued on Page 32) 
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Pan fam eticana 


THERE’S ALWAYS 
SOMETHING NEW 
AT THE EXPOSITION 


HE tang of Fall in the air, the ap- 

proach of the football season, money 
flowing in from the cotton fields, new 
entertainment ... the Pan American Ex- 
position ended August with a new note of 
gaiety. 

At the left, top, are sightseers in one 
of the exhibit halls. Next, left, is one of 
Mexico’s artisans demonstrating his handi- 
craft to a pretty senorita, while in the 
same panel, at the right, J. Amiss, artistic 
gaucho from the Pan American Casino 
Revue, sketches one of the Chester Hale 
girls between shows. 

The full line of Chester Hale precision 
girls and ballet, and Lyn Murray’s sing- 
ing gauchos of the Casino revue, are 
shown in the panel second from the bot- 
tom. At the bottom, the candid camera 
has caught one of the thrilling moments 
in the Black Forest’s ice revue, with the 
skating team of Uksila and Vida in ac- 
tion. Isabelle Kimpal, lovely ballerina of 
the Casino, is shown below. 
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and Pan Qmetrican 


FAVORITES 


HREE months of the Pan American 

Exposition’s five are already gone, 
and by now exposition visitors have estab- 
lished their favorites in the Casino, Road 
to Rio, Black Forest, Cavalcade, the Bow- 
ery and the other shows. 

Above is a scene at the opening night 
of the return engagement of “The 
Drunkard” at the Showboat. Neely Ed- 
wards, genial master of ceremonies, is 
standing at the right, and his pretty com- 
panion is Noel Collier, heroine of the old- 
time melodrama. 

In the panel at the right, reading down, 
are other candid camera stories of Pan 
American activities: 

The Pan American Casino is a favorite 
gathering place for the consular corps and 
the Latin American commissioners dele- 
gated to the exposition. Here Mexican 
Consul Adolfo G. Dominez is listening 
raptly to the table conversation of two 
companions in a Latin American dinner 
party. 

Phil Harris, whose orchestra has been 
playing for dancing in the Casino, awards 
Texanita commissions to visiting coeds 
from Eastern colleges. 

The famous ‘Beef Trust” ballet from 
the Bowery practises in front of the State 
of Texas Building. 
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COMPOSITE picture of Dallas as 

an industrial city is offered in the 
Dallas Manufacturers’ Directory, pub- 
lished during August by the manufac- 
turers’ division of the Dallas Chamber of 
Commerce. 

The directory lists alphabetically _ the 
firm names of 962 Dallas manufacturers. 
It also lists them alphabetically by com- 
modities and by trade names of their 
products. Of the 962 manufacturers, 570 
are engaged in production of consumer 
goods, 187 manufacture capital goods, 
and 205 are classified as service industries. 
The directory confirms the claim of the 
manufacturers’ division that Dallas is 
first city in the Southwest in number and 
variety of manufacturing plants, and in 
the production of consumer goods. 

Seventy-seven of the Dallas manufac- 
turers have national or international dis- 
tribution of their products, and 525 do 
an interstate business. With charts and 
photographs as well as in the lists of firm 
names, products and trade names, the 
directory portrays the scope of Dallas in- 
dustry. 


Directory Reveals Dallas’ 


INDUSTRIAL GROWTH 


The 58-page directory has been dis- 
tributed to the membership of the Cham- 
ber of Commerce, and is available with- 
out cost at the offices of the manufac- 
turers’ division. 


Oklahoma Best Customer 


Oklahoma buys more Dallas-manufac- 
tured products than any other state, the 
directory reveals. Five hundred and 
twenty-five Dallas manufacturers ship 
their products into Oklahoma; 452 into 
Arkansas; 498 into Louisiana; 273 into 
New Mexico; 135 into Mississippi; 129 
into Kansas; 129 into Tennessee; 117 into 
Missouri; 106 into Arizona; 104 into 
Georgia; 96 into Florida; 92 into Ne- 
braska; 90 into California; 87 into North 
Carolina; 86 into Iowa; 86 into South 
Carolina; 84 into Kentucky, and 84 into 
Washington. 

The consumer goods industries in Dal- 
las manufacture principally for resale 
through wholesale, jobber and retailer out- 
lets. The capital goods are sold to the 
user direct, either through agents or deal- 
ers. Service industries manufacture on 


special order from the user, and include 
printers and others whose business is man- 
ufacturing to order. 

Numerous industries little known to 
the general public are listed in the direc- 
tory. Some of the least known Dallas 
manufacturers have international distri- 
bution of their products. 

The commodities section of the direc- 
tory, compiled alphabetically, begins with 
“acid, sulphuric” and ends with “‘yeast.” 
It shows a wide range of products, from 
venetian blinds to automobiles, from boil- 
ers to storm cellars, from food products 
to deodorants, from carnival supplies to 
embalming fluids, from apparel of all 
kinds to leather harness and saddlery, from 
full-fashioned silk hosiery to store fix- 
tures. 

Important industrial groups in Dallas, 
with the number of plants in each group, 
follow: 

Apparel (clothing of every descrip- 

tion, millinery, hosiery, etc.) 105. 

Automotive (automobiles, parts and 

equipment), 22. 
(Continued on Page 36) 
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This chart, published in the manufacturers’ directory, graphically illustrates the distribution of products from Dallas’ 962 
industrial plants. The bottom line of the chart shows the number of Dallas manufacturers who have national 
or international distribution on their products. 
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Petroleum Daily 


Selects Dallas for Headquarters 


HE Oil and Gas industries’ first na- 
tional daily newspaper was estab- 
lished in Dallas a few weeks ago when 
Petroleum Daily began publication. As 
rapid as the developments in the industries 
which it serves, Petroleum Daily is fea- 
turing “Tele-Plane” service, which in- 
cludes gathering information by teletypes 
from more than a dozen key cities and 
distribution of the Daily by airplane ex- 
press and Western Union messenger boys. 
The idea of the Daily was born several 
months ago, when Tom E. Foster, Kil- 





Monthly Oil Review 


Oil colors the economic pic- 
ture of the Southwest. Any ac- 
curate analysis of current busi- 
ness trends, of probable future 
developments, must take into 
account the state of the highly 
complex oil industry. 

For more than a year South- 
west Business has planned to in- 
stitute a monthly oil page. The 
idea has been held in abeyance 
for lack of an authoritative 
sponsor for such a review. The 
establishment in Dallas of Pe- 
troleum Daily now makes pos- 
sible this long-planned feature 
of Southwest Business. 

The editors of Petroleum 
Daily have agreed to furnish a 
monthly review of the oil indus- 
try to be published in Southwest 
Business, beginning in the Octo- 
ber issue. Their article will be 
written primarily for the busi- 
ness man who wants to know 
what is happening in the oil and 
gas industries which will affect 
the general business picture. 
The editors of Petroleum Daily, 
constantly in touch with the 
changing national picture of the 
oil industry, are qualified, as 
few persons are, to prepare this 
material. 

Southwest Business is proud 
to announce this new editorial 
feature. It believes that the 
monthly oil review prepared by 
the editors of Petroleum Daily 
will help it fulfill its purpose as 
the general business magazine 
of the Southwest. 
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gore publisher, and North Bigbee, then 
Oil Editor for a Dallas newspaper, met at 
lunch to discuss the prospects for an oil 
magazine. With the weekly field well cov- 
ered, the two decided a daily was the cur- 
rent need of the oil and gas industries. 
Calling in Allen V. Peden of Houston, 
former Oil Editor of the Houston Post, 
the original sponsors received enthusiastic 
coéperation from Mr. Peden. A new idea 
of linking together the oil editors of the 
leading Mid-Continent daily newspapers 
was tried with the result that Petroleum 
Daily was established with a staff of a 
dozen of the most expert oil writers in 
the entire petroleum country. Additional 
correspondents with oil experience were 
lined up in New York, Chicago, Wash- 
ington and the state capitals, as well as 
the active oil centers, to form a codpera- 
tive publication bringing together the 
best daily oil writing talent in the nation. 


Strategic Location 


Due to its strategic location in the 
Mid-Continent area, and to its excellent 
train and airplane connections, Dallas was 
selected as publication point for the first 
national oil newspaper. Under Petroleum 
Daily’s tele-plane service, oil executives 
in Chicago, St. Louis, Los Angeles, Corpus 
Christi and other points read the oil news- 
paper each morning at the same time as 
subscribers in Houston, Fort Worth, 
Tulsa and other nearby points. Petroleum 
Daily is probably the first daily newspaper 
to make a regular feature of airplane de- 
livery. 

The Daily is published each day except 
Sunday, reaching the desks of oil execu- 
tives early the morning of publication. 
In addition to covering drilling wells and 
important lease operations throughout the 
United States, Petroleum Daily features 
coverage of legislative, legal and political 
developments of interest and importance 
to the industry. Quotations on refined 
products, news of the spot market, and 
information on oil stocks, both listed and 
unlisted, are other features of the Daily. 
Reports of the allied industries such as the 
oil equipment business and manufacturing 
industry are also included. 

Officers of Petroleum Daily are Tom E. 
Foster, president; Allen V. Peden, editor; 
North Bigbee, managing editor; and H. 
C. Edge, business manager. Its staff in- 
cludes such well-known oil writers as Jim 
Carroll of Houston, Frank C. Adams of 
Austin, Frank D. Gardner of Midland, L. 
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Tom E. Foster 





North Bigbee 


Allen V. Peden 


M. Ladet of Tulsa, Don J. Kirkley of 
Washington, R. P. Brooks of Shreveport, 
Brad Smith of McAllen, Calvin Starnes of 
Jefferson, B. D. Stevenson of San Antonio, 
Jack Wiggins of Kilgore, Wendell G. 
Thayer of Los Angeles, J. Leonard Matt 
of New York, and a host of correspond- 
ents in other cities. A number of the 
group resigned positions as oil editors of 
papers in their cities to become associated 
with the new daily, in which no one but 
members of the staff own stock. 

The Daily has a single editorial policy 
—that of constructive service to the oil 
and gas industries, which have long felt 
the need of a daily paper of their own 
similar to those which already serve vir- 
tually every other major industry in the 
nation. The publication, during the few 
weeks of its life, has had strong support 

(Continued on Page 17) 
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Dallas PAlant Makes 
EXCELSIOR FROM PINE 


is the basis for a thriving young Dal- 
las industry, the making of wood excel- 
sior. 

Several Dallas plants manufacture paper 
excelsior, but the demand for wood ex- 
celsior is met by the Paper Excelsior Pack- 
ing Company, 410 Latimer Street, whose 
plant has a capacity of four tons of wood 
excelsior daily. 

The firm produces both wood and pa- 
per excelsior and is also jobber for a com- 
plete line of shipping room supplies. It 
was established in 1930, and J. L. Gad- 
berry, the present owner, acquired it in 
1934. 


Ett Texas’ abundant supply of pine 


Each Has Advantages 


“Both wood and paper excelsior have 
certain advantages and each is superior to 
the other for certain purposes,” Mr. Gad- 
berry explained. “Our plant produces both 
to meet every shipping room need. Paper 
excelsior is softer, easier to work with 
and does not scratch. But it will pack 
down when a heavy object is placed in it. 

“Wood excelsior has more resilience but 
it will scratch fine surfaces, and the mois- 
ture which it contains will sometimes 
damage the object with which it is packed. 
The wholesale drug, electrical appliance, 
and hardware houses prefer wood excel- 
sior because they are shipping heavier 
merchandise. Many of the department 
stores, jewelry stores and the like prefer 
paper excelsior.” 

Mr. Gadberry’s firm ships into other 
Texas cities and into Oklahoma and Lou- 
isiana. 


Wood Must Be Aged 


The pine for wood excelsior is shipped 
into Dallas in carload lots from East 
Texas. It must be aged about a month to 
reduce the moisture content to the prop- 
er ratio; if too much of the sap is dried 
out of the logs the excelsior becomes too 
brittle and unworkable. Logs are cut into 
three eighteen-inch lengths. The plant has 
four shredding machines, each consisting 
of a set of spur knives and a plane knife. 
The knives are plunged vertically against 
the log at the rate of 225 strokes per min- 
ute. As the spur knives descend against 
the wood surface they shred it, and the 
plane knife is coordinated to cut off the 
shreds at the end of the stick. The log 
is placed upright between two horizontal 
rollers which keep it in position and force 
it back against the knives after each verti- 
cal plunge of the spurs and plane. Oper- 
ators of the machines must stop them to 
replace the logs between the rollers. Their 
only other duty is to gather up the excel- 
sior for baling. The average bale of wood 
excelsior weighs 80 to 85 pounds. 

Wood excelsior is made in four grades 
of roughness, the spur knives being set 
to cut the wood to the grade of fineness 
desired. It is highly important that the 
wood be cut at the proper time; it must 
be neither too dry nor too wet. 

The excelsior-making machinery is 
powered by an automobile engine using 
natural gas for fuel. A complicated sys- 
tem of belts drives the four vertically 
plunging knives. 

Paper excelsior is made chiefly from 


Below, sawing the pine logs into 18-inch lengths to be placed under the shradding knives. 
At the right, this is not the hay loft of a barn but storage space in the excelsior factory. 
—Rhoton Gilbert photos. 
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The paper shredding machine, with a small 
mountain of paper excelsior in the 
background. 


newspapers and clean waste paper. Only 
one machine is used in shredding the 
paper. It has a flat bed, on which the 
operator places the paper. A system of 
rollers draws the paper through the hori- 
zontally placed knives. Most of the paper 
is obtained from news stands and news- 
paper press rooms. 

The plant has a capacity of six tons 
of paper excelsior daily. Eight men are 
employed in the plant normally, but dur- 
ing the peak season, December until May, 
it is usually on 24-hour schedule with 

(Continued on Page 35) 
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Circulating Dollars 


By BEN H. WOOTEN, President 
Federal Home Loan Bank of Little Rock 


RUE worth of an institution to its 
Waginos can be evaluated only in 
terms of the service it performs which is 
of a permanent, local character. Added to 
this, if the institution is a financial one, is 
the question of safety of principal invest- 
ment made by individuals therein. 

For Dallas to continue its prosperity, it 
must continue to be a city of beautiful and 
substantial homes of all types, as well as 
the merchandising and manufacturing 
center it has proved to be. 

Without one, there can not be the other 
for any appreciable length of time. Build- 
ing and loan associations and savings and 
loan associations have no direct part in 
the furtherance of the manufacturing 
phase of Dallas’ existence, except indi- 
vidually by the managers of these associa- 
tions acting for the common, civic weal 
of Dallas. 

Two-Fold Function 


Their function is to supplement efforts 
of those engaged in the busy marts of 
trade in a two-fold manner: 

By making available to worthy 
persons finances with which to buy, 
build, or repair their homes; and 

Through encouraging thrift and 
systematic savings by individuals of 
small and large means in an institu- 
tion in which safety of investments is 
absolutely guaranteed, up to $5,000 
per account. 

One has only to get in his automobile, 
drive about the city of Dallas, and have 
pointed out to him the homes which were 
financed through building and loan asso- 
ciations, to realize that these associations 
have served their city well in past years, 
as they are doing at present. 

One has only to know of the “Insurance 
of Shares” offered by four associations in 
Dallas to realize these institutions are 
properly administering their trusteeship of 
investments made in them. 

Insurance of share investments in these 
mutually operated and locally directed 
associations comes through membership in 
the Federal Savings and Loan Insurance 
Corporation, an instrumentality of the 


United States capitalized at $100,000,000 
(one hundred million dollars) fully paid 
in cash. 

For investors, this insurance offers addi- 
tional protection, the first protection be- 
ing liens which the associations have on 
Dallas real estate upon which they have 
made loans. 

The title of this article is “Circulating 
Dollars.” More properly it should be 
“Circulating Dollars IN DALLAS,” for 
that is what a builidng and loan associa- 
tion does. 

This is true by the very local nature of 
their operation. An investment in an in- 
sured association in Dallas is not sent at 
once to financial centers of the North 
and East. 

Quite to the contrary, those investments 
are deposited in Dallas banks, and in a 
few months find their way back into the 
channels of trade in Dallas in the form of 
wages to laborers, in payment of lumber 
and material bills and in other forms. 

This is entirely as it should be. The indi- 
vidual and the community should, insofar 
as possible, be self-sustaining, and in order 
to be self-sustaining both must be thrifty 
and follow sound economic financial 
principles. 

Dallas Money at Work 

The principle of keeping Dallas money 
at work in Dallas is sound, especially when 
that money is being used in the home 
construction field to contribute to the 
permanent prosperity of Dallas. Further, 
it must be remembered that these invest- 
ments in an insured association earn better 
than average dividends and that each in- 
vestor is protected up to $5,000 against 
loss. 

If Dallas is to be measured in terms of 
a financial center, it is logical to assume 
the yardstick of measurement should be 
on the basis of how much of its own money 
Dallas keeps at home, working for Dallas. 
The yardstick certainly should not be on 
how much money Dallas sends out of its 
confines, forever lost to this city and its 
trade territory’s upbuilding! 

Because insured building and loan and 
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savings and loan associations encourage the 
things that are good for Dallas—the build- 
ing of homes, and thrift with safety—it 
truly may be said of them that they have 
a definite place in the sphere of civic 
existence. 


Parkersburg Rig & Reel 
Expands Dallas Office 

Several important changes in the sales 
set-up of the Parkersburg Rig & Reel 
Company, making the Dallas office second 
in importance only to the home office at 
Parkersburg, West Virginia, have been an- 
nounced. 

The office of the sales manager has been 
moved from Parkersburg to Dallas, and 
P. L. Brooks, sales manager, is now lo- 
cated in Dallas, in charge of the new 
office. The move is expected to result in 
improved service to operators in the Mid- 
Continent, Texas, Gulf Coast and Calli- 
fornia fields. 

Several other transfers have been made, 
adding to the personnel of the Dallas 
office. x 

PETROLEUM DAILY 

(Continued from Page 15) 
from both independent operators and 
major company executives. It is pursuing 
the unusual policy of refusing all adver- 
tising for the time being and has turned 
down a number of accounts. Its head- 
quarters are in Dallas in the Continental 
Supply Company Building, with Bureau 
Offices in Austin, Washington, Tulsa, 
Houston and Midland. 





MORTGAGE LOANS 


Rates as low as 41/2%—3 to 20 years 





JAMES N. TARDY COMPANY 
Republic Bank Building 2-8185 
DALLAS 














Fut.iy-Paip INVESTMENT 
CERTIFICATES ISSUED 
$100 to $5,000 
Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 
CURRENT DIVIDENDS 4% 
METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET 
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Florence Nightingale Hospital 


Daas position as a medical center 

has been greatly strengthened by 
the recently completed Florence Nightin- 
gale Maternity Hospital at Gaston and 
Adair Streets, a unit of Baylor University 
Hospital. 

Hospitals, the journal of the American 
Hospital Association, published the fol- 
lowing description of the new Dallas ma- 
ternity hospital in its August issue: 

Baylor Hospital, the teaching institu- 
tion of the College of Medicine of Baylor 
University, has just completed its new 
maternity unit, the Florence Nightingale 
Hospital. It has been designed with the 
purpose of affording the best possible fa- 
cilities for the care of maternity cases 
and the babies, and for providing modern 
arrangements for medical teaching. 

The new hospital was made possible by 
the generosity of Mr. and Mrs. Edwy 
Rolfe Brown, two philanthropists of Dal- 
las who have long been interested in ma- 
ternal welfare. 


Complete Center 


Located in close proximity to the ad- 
ministration building of Baylor Hospital 
and surrounded by other special units of 
that institution, the new hospital is an 
important factor in the program of de- 
velopment of a complete medical center 
at Baylor University. 

The building is L shaped, built of brick 
and stone, and ideally located in a grove 
of native trees, with wide lawns and at- 
tractive landscaping. An abundance of 
shady space has been provided for the 
convenience of convalescent patients and 
visitors. Architecture is English in type, 
with some Spanish influence that adds 
greatly to its charm and beauty. The 
building is three stories and has three 
entrances. 

The main entrance opens into a large 
reception room, simply but attractively 
furnished. Along a corridor leading to 
the left, the nursery has been located. It 
is glass enclosed and completely protected 
from entrance of anyone except the hos- 
pital nursing and professional staff. At 
the end of the corridor is the consultation 


18 








room, well barriered from the remainder 
of the hospital and with an outside en- 
trance for the convenience of patients 
under pre-natal care, or consultation for 
post delivery care. Adjacent to the nur- 
sery on this wing, the formula room and 
food laboratory for the babies has been 
located. This laboratory is separate from 
all parts of the building except the nur- 
sery. 


All Outside Rooms 


Along the long corridor of the first 
floor are arranged the private and semi- 
private rooms for the patients. Immedi- 
ately in front of the nursery is the isola- 
tion ward for the new born, conveniently 
cubicled and so arranged that each of the 
new born will pass its observation period 
before admission into the nursery proper. 
The second entrance to the building is on 
the left of this wing and is the Receiving 
Entrance. About two-thirds the distance 
down this wing is the third entrance to 
the hospital that opens upon the isolation 
section, where the expectant mothers 
spend the observation period before their 
admission to the private rooms or wards. 
All private rooms and wards are outside 
rooms and special attention has been paid 
to natural air drainage and lighting. 


The second floor is arranged for the 
accommodation of private and semi-pri- 
vate patients, along the long side of the 
L, very much in the same manner as on 
the first floor. On the short side are ar- 
ranged the labor rooms on either side of 
the main corridor, and four delivery 
rooms, two on each side. All of the de- 
livery room suite is served by central 
sterilizers. An added convenience on this 
floor is a roof garden. 


On the third floor there is a small 
isolation unit, completely equipped, a 
doctors’ lounge, and quarters for the 
house resident, two internes, and three 
rooms for visiting clinicians. The remain- 
der of the third floor is given over to 
roof gardens. A useful and practical fea- 
ture of the second and third floors is a 
circular stair well leading from the de- 
livery section to the doctors’ lounge and 
physicians’ quarters on the third floor. 
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The planning of this hospital is archi- 
tecturally sound. It has been designed 
and built in simple taste, which adds 
greatly to its dignity and attractiveness. 
Both outside and in, it has combined 
something that makes both patient and 
visitor feel that it is a home rather than 
a hospital. There is nothing stiff or staid 
in its arrangement or service, but every 
architectural line has been softened and 
every human element has been blended 
with its planning to bring contentment, 
confidence, and a sense of security to the 
patients who pass its portals. 


SABINE AREA 
(Continued from Page 8) 
of land along the shore of Lake Sabine. 
On the reclaimed area Port Arthur plans 
to build a large airport, amusement park 
and other projects. 

A $200,000 annex to the Port Arthur 
federal building, a highway program cost- 
ing $500,000, and increased residential 
construction throughout the Sabine dis- 
trict are among factors pointing to a sus- 
tained growth for this section at a rate 
commensurate with that of the past, 
when for three decades Port Arthur out- 
stripped other Texas cities in the percent- 
age of population increase to become an 
important industrial center and leading 
Gulf port. 











View of a tank farm and refinery at Port 
Arthur, Texas, center of a great concentra- 
tion of oil refining activity. More than 250,- 
000 barrels of oil a day can be processed at 
the plants immediately surrounding 
Port Arthur. 
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EVENTY new concerns located in 

Dallas during August, including 
fourteen manufacturers, eleven whole- 
salers, sixteen retail stores, eight oil pro- 
ducers and oil equipment concerns and 
twenty-one classified as miscellaneous. 
Eight of these are branches of national 
concerns, located in Dallas to serve the 
Southwest. 
Manufacturers: 

Ace Printing & Publishing Co., 427 
South Ervay Street. Printers and pub- 
lishers. 

American Sheet Metal Co., 3615 Ross 


POC 


Avenue. Sheet metal products. 

The Chex Company, 2922 Commerce 
Street. Corn chips marketed under the 
trade name “Chex.” 

Cohen Garment Co., 201 Wholesale 
Merchants Building. Dresses. 

V. L. Feaster & Co., 2912 North Hen- 
derson Street. Furniture and fixtures. 

Felix Hat Company, 105 South Poy- 
dras Street. Millinery. 

John Fisher Co., 2304 Griffin Street. 
Pecan shellers and packers. 

Hicks Mattress & Upholstering Co., 


(Continued on Page 34) 
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Dallas Business | 


| CULLUM & BOREN CO. 


| Every Game 


Equipment | 
for } 


and 
Every Sport 


Toys for the Children, Bi- | 
cycles, Skates, Air Guns for | 
the Boy. } 
| Athletic Goods for the Ath- I} 
lete. i 
Guns, Golf, Fishing Tackle, | 
Kodaks, Movie Cameras for 
the Men. 
The Ladies —If they enjoy any | 
kind of Sport, we can equip them | 


ih 
i 
| 
| 


1509-11 Elm Street 
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NTER OF EVERYTHING 
CA FOCAL POINT 
FOR SANANTONIOS 
BUSINESS and SOCIAL 
GATHERINGS 
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Dallas is First in the Southwest 
First in Retail Sales ... Wholesale business ... in 
number and variety of manufacturing plants ... in 
number of telephone connections ... postal receipts 
.+- aviation ... as a financial center, including bank 
deposits, bank clearings, bank debits ... first with 
the lowest tax rate of any of the major cities in Texas 
...key city of the oil industry ... world’s most impor- 
tant spot cotton market. 
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DALLAS i 


What Is Dallas? The question was put by a stranger, 


an executive sent to Dallas on a business survey. The interests he 
represented had decided they no longer could compete with Dallas 
from outside. If they wanted to hold their business in the Southwest 
they had to come half way across the continent, establish branch 


houses, and become a part of Dallas. 


What Is Dallas? 


His question sounded foolish at 
first but as he continued it was 
easy to see his point. 

“Dallas is so much bigger than 
Dallas that the stranger is fooled. 
The sales manager in New York 
or in San Francisco asks for sta- 
tistics on Dallas. He gets the 
population, retail sales, whole- 
sale business, value of manufac- 
tured products. Those totals are 
impressive enough but they don’t 
tell all the story. 

“They don’t tell what I’ve just 
now learned —that Dallas is 
divided into four cities. That the 
community which is the real Dal- 
las, the community which the 
stranger wants to know about, is 
one big, tremendously vital, fast- 
growing city, and that boundary 
lines are imaginary things. 

“That’s why I ask ‘What is 
Dallas?’ 1 want to know if I am 


wrong when I see it as a great 


(Photo by Lloyd Long) 


city of 350,000 population, on 
the march toward the half-mil- 
lion mark — and a million in the 


future.” 


and churches. The rate of that 
growth to a large degree depends 


upon the awareness of Dallas 


itself for her greater destiny. : 


Dallas can stimulate or retard 


He drove home a telling point. 


Some Dallasites 
are too close to 
the forest to see the 
trees. They have 
lost count on their 
city’s pulse beats. 
It has grown be- 
yond them. It has 
achieved a great- 
ness they fail to 
recognize. They 
have reached a 
static civic mind 
while Dallas con- 
tinues to progress. 


Dallas is grow- 


AT 








BELIEVERS 
IN 
DALLAS 


Baylor University and 
Hospital 
Dallas Power & Light Co. 
Dallas Railway & 
Terminal Co. 

First National Bank 
Gulf Insurance Co. 
Gulf States Life Insurance 
Company 
Lone Star Gas Company 
Republic National Bank 
Scharbauer’s Dixie Cotton 
Chopper 
Southland Life Insurance 
Co. 
Southwestern Life 
Insurance Co. 

The Texacone Company 
W. J. Bowen, Attorney 
Nathan Schwartz, Attorney 
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growth by her own 
attitude. Today, 
more than ever be- 
fore, that intan- 
gible but none the 
less powerful thing 
—for want of a 
better name, the 
Dallas Spirit — 
must be cultivated. 

That is the chal- 


lenge: 


Confidence equal 
to Dallas’ oppor- 


tunities. 


ing — more rapidly than most 
Dallasites have realized. It will 
continue to grow — new fac- 
tories, new stores, new skyscrap- 


ers, new homes and new schools 


A will to grow. 


A united community achiev- 
ing whatever objectives it really 


wants. 
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LOBAKNAMEL COMES TO DALLAS ... 


Now you can have your car refinished in Genuine Baked Enamel 





4,287 CARS 
Have been finished with LOBAKNAMEL by the Plaza Hotel Garage, San An- 
— In three years actual use not one car has been returned on which paint 
failed. 











Special Introductory Price ........ $20 to $35 
Complete Automotive Service 
Specializing in Enameling and Body Work 


DALLAS ENAMELING COMPANY 


2650 MAIN STREET PHONE 7-4022 
























































FIDELITY 


Since 1875 this bank has adhered to a 
policy which calls for a careful, exact 
and faithful observance of our duty— 
a strict and loyal discharge of our obli- 
gations to all those who do their business 
here. We feel that this fidelity of pur- 
pose is deeply appreciated by those who 
place their trust in us—and that it is the 
one thing above all others that has made 
this bank the largest in Dallas, in Texas 
and in the Southwest. 


First NaTIoNAL BANK 


in DALLAS MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Southern Steamship Company 
Names Karn Agent 





D. D. KARN 


D. D. Karn, formerly Houston agent 
of the Southern Steamship Company, has 
been appointed General Agent, succeed 
ing H. T. Lindsey who died recently. 

Mr. Karn has been connected with the 
Southern Steamship Company since 1916, 
when he left the service of the I1.& G.N. 
Railway in Palestine. In 1924 he was 
made agent at Houston in charge of 
operations. L. A. Schreider, Jr., succeeds 
Mr. Karn as Agent. 

Both Mr. Karn and Mr. Schreider are 
widely known among shipping interests 


in Dallas. 


Travel Into Mexico Breaks 
All Records 
peepee in Mexico, largely stimu- 

lated by the Pan American Exposition, 
has resulted in a record volume of travel 
across the Rio Grande this summer. Dal- 
las has been a primary distribution point 
for traffic into Mexico, because of the 
city’s excellent railroad connections, and 
because of the now completed Pan Amer- 
ican Highway between Dallas and Mexico 
City. Likewise, Dallas has been a prime 
objective for most tourists from Mexico 
entering Texas, because of the interna- 
tional interest in the Dallas exposition. 

For the benefit of exposition and con- 
vention visitors who wish to go by train 
from Dallas to Monterrey, Mexico City, 
or other points in the Southern Republic, 
Southwest Business publishes the revised 
time table, on opposite page, showing re- 
cent changes in schedule. Dallas offers rail- 
road connections into Mexico via the Mis- 
souri Pacific, the Missouri-Kansas-Texas, 
and the National Railways of Mexico. 
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Pan Qmerica Schedules 
25 COTTON BOWL GAMES 


ITH football weather in the off- 

\X ing and with interest in the sport 
running high, the Pan American Exposi- 
tion has scheduled 25 gridiron clashes in 
its mammoth Cotton Bowl before the 
fair’s close, October 31. 

First date on the exposition’s football 
calendar is Monday, September 6, when 
the second of the Southwest’s “dream” 
football games will be played between an 
aggregation of Southwestern collegiate 
all-stars and the powerful professional 
Chicago Bears. 

Twenty-three thousand fans saw the 
All-Stars vs. Professionals last year, and 
added interest in the September 6 clash 
is expected to fill the Cotton Bowl. Last 
year the All-Stars won, 7 to 6. Dutch 
Meyer and Matty Bell are again coaches 
of the All-Stars, while George Halas is 
skipper for the Chicago Bears. 

Eleven days after the All-Stars meet 
the Bears, the first of the high school 
games will be played at night. 


Outstanding college clashes will be 
those between Southern Methodist and 
Centenary, October 2; University of 
Texas and University of Oklahoma, Oc- 
tober 9, and Southern Methodist and Van- 
derbilt, October 16. 

Special interest attaches to both the 
Texas-Oklahoma and the S. M. U.-Van- 
derbilt clashes. In the former, Texas’ new 
coach, Dana X. Bible, will send his eleven 
into the traditionally colorful battle with 
the Sooners and fans are anxious to see 
Bible’s men in action. The interest in the 
S. M. U.-Vanderbilt battle lies in the fact 
that it will bring together the team of 
Matty Bell, whose first year as S. M. U.’s 
head coach took the Mustangs to the Rose 
Bowl, and Ray Morrison, Bell’s beloved 
predecessor at S. M. U., who fathered the 
razzle-dazzle brand of football in the 
Southwest. 

The complete Cotton Bowl schedule 
follows: 






































’s S weatproof! 





























Sept. 6 Chicago Bears vs. Southwestern All-Stars. __...2:30 P. M. 
Sept.17 Forest and Cleburne_______________._____......- _...8:00 P. M. - 
Sept.18 Adamson and Beaumont. _....8:00 P. M. Haven't es always wanted 
Sept.24 Sunset and McKinney ....--8:00 P, M. a smart looking hat that 
Sept.24 Midlothian and Grand Prairie - te ..3:00 P. M. 3 - : 
Sept. 25 Mexico City vs. Dallas All-Stars (Tentative) _..3:00 P. M. wouldn’t soil from perspira- 
Sept.25 Technical and San Antonio—Jefferson ...8:00 P. M. tion? Well. it’s here. Resistol 
Sept.30 Booker T. Washington and Sherman _..8:00 P. M. : 
Oct. 1 Technical and Sherman ine _ 8:00 P. M. Hats are not only Sweat-proof, 
Oct. 2 S. M. U. vs. CENTENARY _...2:30 P. M. y 
Oct. 2 North Dallas and Sunset 8:00 P. M. they fit any shape head, too 
Oct. 8 Adamson and Technical ..8:00 P. M. 
Oct. 9 UNIVERSITY OF TEXAS vs. UNIVERSITY OF OKLAHOMA ..2:30 P. M. C : d 
Oct. 9 Forest and Woodrow Wilson : _...8:00 P. M. siiiedataciaianat aa 
Oct. 15 Forest and Sunset 8:00 P. M. these smart hats. 
Oct. 16 S. M. U. vs. VANDERBILT. 2:30 P. M. 
Oct. 16 Adamson and North Dallas _..8:00 P. M. 
Oct. 18 Booker T. Washington and Houston _...8:00 P. M. 
Oct. 18 WILEY COLLEGE vs. PRAIRIE VIEW _..2:30 P. M. $ 3? and $ 5 00 
Oct. 22 Sunset and Houston _.....8:00 P. M. 
Oct. 23 Forest and Greenville _...3:00 P. M. 
Oct. 23 Technical and Woodrow Wilson ...8:00 P. M. 
Oct. 28 Booker T. Washington and San Antonio 8:00 P. M. Resistor Hats are manufactured 
Oct. 29 North Dallas and Forest _ ..8:00 P. M. ‘ . 
Oct. 30 Adamson and Woodrow Wilson. _..8:00 P. M. by By er-Rolnick Co. in Dallas, 
a a es and sold by leading merchants 
in the Southwest. 
M. K. & T. MO. PAC. LINES | MO. PAC, LINES | M. K. & T. 
| | | 
9:35 AM | 11:00 PM | 10:30 PM Lv. Dall A | | 7:55 AM 3:50 PM a: s y 
4:30 PM | 7:00 AM | 7:40 AM yo ten teieais. Sa iatardw ean in. 11:00 PM 9:00 AM 11.00 Pa SOLD IN DALLAS BY 
8:30 AM | 4:45 PM | Lv. San Antonio............. Ar.| 8:30 aM | 8:15 PM 
1:15 PM S60 PE Ar. Laredo. .........0..080% Lyv.| 4:00 AM 3:30 PM 
2:15 PM | 1:30 AM |Lv. Nuevo Laredo...........Ar.} 1:15 AM | 1:3 s 
7:45 P| 7:35 AM | Av. Monterrey..........2.. Ar| 7:20 PW | 7:35. A jas. K. Wilson 
11:00 PM | 11:00 AM | Ar. Saltillo................. Ar.| 4:35 PM | 4:55 AM ; ; 
7:15 AM | 7:10 PM | Ar. San Luis Potosi..........Ar.| 8:10 AM | 8:35 PM Main at Field Street 
1:13 PM | 12:51 AM | Ar. Queretaro............... Ar.| 2:38 AM 2:49 PM 
8:10 PM 7:40 AM | Ar. Mexico City............ Ly.; 8:25 PM 8:15 AM 
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Manufacturers of TraCo Curb Service 
Specialties 


| 
TRAY SERVICE COMPANY _ 
| 


| Ash Lane and Third Avenue DALLAS 4-4843 

















CORRUGATED AND SOLID 
FIBRE BOXES 


Texas Corrugated Box 


Company, Inc. 
Factory St. - Phone 5-4105 - Dallas 





























Manufacturers of 


16 Delicious Food Products 


DENTLER Marp Foop Propucts Co. 
| 2403 SOUTH ERVAY PHONE 4-2013 DALLAS 






































Waxed Paper, Folding Paper Boxes, 
Setup Paper Boxes 


POLLOCK PAPER & BOX CO. 


2236 SOUTH LAMAR PHONE 4-4161 DALLAS 


























KENREDY MACHINE & BRASS CO 
q wemest wr 











| Machine Shop Work, Tool and Die Work, Aluminum, 
Brass and Iron Foundry. Polishing and Plating. 


KENNEDY 
MACHINE & BRASS CO. 
9104 OAK LANE PHONE 4-6614 DALLAS 



































LaFrance Flour and Meal, Bran, Gray Shorts 
Hominy Feed, Drinkwater Flour for Bakers. 


MORTEN MILLING CO. 


916 CADIZ - PHONE 7-3251 DALLAS 
































Manufacturers of Paints and Varnishes 


AMERICAN PAINT & SUPPLY CO. 


P. O. BOX 2818 PHONE 8-4168 
2850 N. HASKELL DALLAS, TEXAS 



































Established 1922 
Manufacturers of Display Fixtures and Chromium Furniture 


STANDARD FIXTURE, Inc. 


Sales Room: 1006 Commerce St. Factory: 913-17 Powhattan 
PHONE 2-5703 DALLAS 
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Dattas 


INDUSTRIES 
sell their goods 0» 
the basis of qua! 
ity, price an< 
service. The) 
compete success 
fully on all thre: 
in all parts of the 
Southwest and 
many have been 
able to accom- 
plish national! 
distribution. The 
city’s rapid in- 
dustrial growth 
is abundant evi- 
dence of its su- 
perior location 
and facilities, the 
quality of its 
products, excel- 
lence of its serv- 
ice, its competi 
tive prices. 
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Dattas 


NDUSTRIES 
nvite compari- 
sons in quality, 
rice and service 
rith other indus- 
rial centers, con- 
ident of their 
bility to secure 
nd hold patron- 


ge. 


SouBsHWEST 








Twenty-five Years 


Continuous, dependable service 
in Dallas. August is our anniver- 
sary mcnth. Twenty-five years 
ago this busi was d 
in Dallas in a one-story building 
30x40 feet. Now our two-story 
buildings cover more than half 
of the large triangular block, 
surrounded by South Peak Sireet, 
Parry Ave. and Fletcher Street. 
Venetian blinds — door and 
window screns and cabinet 
doors are manufactured and dis- 
tributed from this plant. 








| Cc. D. AGEE 
Founder and President 


ACME SCREEN CO.., Inc. 


P. O. Drawer 1737, DALLAS, TEXAS 3-2177 











Manufacturers: ELECTROTYPES - 
STEREOTYPES - MATS 


NICKELTYPES -. 
* FOR ALL PRINTING AND 
ADVERTISING PURPOSES. 


1408 Marilla 
Dallas 7-6782 


Sam Ross McElreath 
































Saltine Soda Cracker, Candy and Bakery Products 


Brown Cracker & Candy Co. 


603 MUNGER PHONE 7-8222 DALLAS 























EXCELSIOR 
(Paper and Wood) 


Gummed Tape 
Twines 








Stencil & Marking 
Supplies 


Tackers and Paper 
Fasteners 


Staples 
Packing for all machines | 
Materials 


and Supplies 


Excelsior Pads | 








Adhesives | 





PAPER EXCELSIOR PACKING CO. 


PHONE 


2-6689 410 LATIMER ST., DALLAS 
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MAX AHLFINGER 


DALLAS DISTILLED WATER CO. 


Seltzer Water, Aerated Triple Distilled Water, Electrozone 
Electric Coolers, $5.00 


2513 DAWSON 7-2070 and 4-4242 





























Atlas KEYSTONE Culvert 
Corrugated Tanks—Dr. Pepper Coolers 
.. Other Metal Goods .. 


ATLAS METAL WORKS 


P. O. BOX 5532 PHONE 2-5354 DALLAS 






































Dallas Museum of Natural History 
Cream, Shell and Gray Texas Limestone 


TEXAS CUT STONE CO. 


5219 MAPLE AVE. PHONE 5-1773 DALLAS 

















| 





























Manufacturers of Accordion Packing Ring 
High Pressure Packing and Specialties 


THE TEXACONE COMPANY 


Incorporated in Texas 
DALLAS, TEXAS 
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Manufacturers of 
Brooms and Dusters 


| 
“QUALITY BUILT IN IS WHY THEY LAST”’ | 


SPIKES BROS. BROOM FACTORY 


DALWORTH PARK, TEXAS | 

















Manufacturers of 


REFINOIL 


Refinery and Station Oak Cliff Station 
1800 N. Harwood, 2-1896 313 N. Beckley, 6-0466 


DALLAS } 
































Manufacturers of MARCY LEE STYLE FROCKS 
for Ladies and Misses 





Marcy Lee Manufacturing Co. 


2212 South Lamar Street DALLAS Phone 4-5101 


a 


























KELLER’S UPHOLSTERING SHOP | 


Manufacturers of 
Custom Built Furniture 


Repairing and Refinishing 
of the Better Grade 


“Our Price Is Right’ 


DIAL 
5-0126 





5035 LEMMON 





















































Manufacturers of 
CABINET AND MILL WORK 


SMITH CABINET SHOP 


Love Field—Dallas 5-5936 














MANUFACTURERS OF NEON SIGNS 


OUTDOOR ELECTRIC ADV., Inc. 


229 CEDAR SPRINGS 7-8575 DALLAS | 


























| 
| 
| 
| 


Manufacturers of | 


Vent-A-Hood 


for 


Positive Kitchen 
Ventilation 








~ ‘ ii. = 
Dallas Engineering Co. 4 


1115 Hall DALLAS 8-2948 


























PLUMBERS’ STYLE HOUSE 
Latest in Beauty and Quality 

LUCYLE HANSON, Manager 

Res. Phone 6-9240 

General Plumbing Supply Co. 

WHOLESALE | 

900-2 South Ervay Street Phone 7-8549 
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Tue INDUS 
TRIAL growt! 
of Dallas in re 
cent years ha 
been remarkable. 
This growth ha 
come from th¢ 
expansion of ex- 
isting industries 
the establish 
ment of many 
new factories by 
local capital, and 
the erection in 
Dallas by more 
than one hun- 
dred national! 
concerns of 
branch plants to 
serve the South- 
west. 
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Rusiness Review and Cutlook 


(Prepared by Dallas District Office, Bureau of Foreign and Domestic Commerce, 
U.S. Department of Commerce.) 


URING recent weeks Dallas retail 

stores reporting to the Dallas Office 
of the Bureau of Foreign and Domestic 
Commerce have shown conditions in re- 
tail trade to be rather spotty. A number 
of the stores showed increases over com- 
parable weeks of last year, but at the 
same time a large number of stores re- 
ported decreases for the same periods. For 
the week ending July 28, the majority of 
the reporting stores registered gains over 
the same week of a year ago. The per- 
centage increases ranged upward to 48 
per cent, while decreases ranged down- 
ward to 41 per cent. For the week ending 
August 4, approximately half of the re- 
porting Dallas stores registered gains over 
the same week a year ago, with the com- 
plete range being from a decrease of 22.3 
per cent to an increase of 18.5 per cent. 
For the week ending August 11, slightly 
over one-half of the reporting stores 
registered gains as compared with the 
same week a year ago, the gains ranging 
from 4 per cent to 20 per cent. While the 
decreases, for the most part, were not 
great, the range was downward to as 
much as 49 per cent. For the week end- 
ing August 18, about 70 per cent of the 
reporting stores registered gains as com- 
pared with the previous week, the gains 
ranging from slight, upward to 28.3 per 
cent. For the most part, the decreases 
were slight, but the range was downward 
to as much as 15.2 per cent. Approxi- 
mately 40 per cent of the stores regis- 
tered gains for the month of July over 
July of last year, with the complete range 
being from a decrease of 23.9 per cent 
to an increase of 12.9 per cent. 

For the first half of the year retail 
sales in Texas were up 7.3 per cent as 
compared with the same period of last 
year. In Dallas the June sales of inde- 
pendent retail stores fell 5.1 per cent as 
compared with June of last year, and as 
compared with May of this year these 
stores showed decrease of 15.7 per cent. 
For the first half of the year these Dallas 
stores registered an increase of 8.1 per 
cent over the same period of 1936. Re- 
porting stores in cities of over 100,000 
population showed a decrease of 4.5 per 
cent in June as compared with June of 
last year and a decrease of 10.8 per cent 
as compared with the previous month. 
For the first half of the year cities in this 
group registered a gain of 8.3 per cent as 
compared with the same period of last 
year. 

The Texas indicated cotton crop at the 
beginning of August, according to the 


Bureau of Agricultural Economics, is 
4,300,000 bales, representing 47 per cent 
gain over the actual crop of last year. 
Cotton crop conditions since August 1, 
have not been altogether favorable. There 
has been a lack of moisture and consider- 
able insect damage has been done, and 
these are matters of considerable concern 
to farmers. The good rains that fell early 
in the week of August 22 should, of 
course, benefit the crop, which was in 
great need of moisture. 

The Bureau of Agricultural Economics 
reports citrus processing plants in Texas 
used two and one-half million boxes of 
grapefruit in the 1936-37 season, this be- 
ing an increase of 314 per cent over the 
previous season and 28 per cent of the 
Texas crop. The July report of the Bu- 
reau of Agricultural Economics states 
that Texas, of 13 Western sheep states, 
registered the only important increase in 
the number of lambs as compared with a 
year ago, with Texas now producing 
more lambs than any other two Western 
states. The Texas lamb crop is the largest 
on record, exceeding the previous record 
by 8 per cent which was established one 
year ago. 

The Bureau of Business Research of the 
University of Texas reports that the 
actual and prospective improvement in 
farm income together with relatively high 
level urban payrolls and relatively pros- 
perous condition of the oil industry 
furnishes a reasonable basis for optimism 
regarding industry and trade in Texas 
during the last half of the year. 

The Bureau of Business Research of 
the University of Texas reports employ- 
ment in Dallas in June as being 4 per 
cent ahead of June last year, and payrolls 
were up 10.2 per cent for the same 
period. Fort Worth employment gained 
15.§ per cent over June of last year, pay- 
rolls gaining 31.7 per cent over June of 
a year ago. State employment was up 10.8 
per cent for the same period, while pay- 
rolls were up 21.6 per cent. Employment 
and payrolls in Texas in July increased 
9.3 per cent and 22.5 per cent respec- 
tively, over July of last year, according 
to the Bureau of Business Research. 

Texas ranges generally have held up 
well, according to the report of the Bu- 
reau of Agricultural Economics at the 
beginning of August. The condition of 
cattle ranges was reported as 76 per cent 
normal. The condition of sheep and goat 
ranges was reported as 79 per cent nor- 
mal. The preliminary estimate of the 
quantity of wool shorn and to be shorn 
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LOCKSMITH, GUNS, SPORTING 
GOODS 


Authority on Guns and Repairing, Keys 
and Locks 


COMBINATIONS CHANGED 
Fishing Tackle Sold and Repaired 
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Phone 2-1802 
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100% WHOLE WHEAT 
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PECAN LOAF 
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CORDER’S 
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3013-15 Colonial Avenue 
Phone 4-1054 




















Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 
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AUTOMOBILE FINANCING .. LOANS . . INSURANCE 


“The Boss Is Always In!” 
2014 Bryan St., Dallas, Tex. 




























USE and OCCUPANCY INSURANCE 


Will pay the profits, and expenses that must 
be met, while a business is closed because 
of fire or other hazard insured against. . . 


ASK THE REPUBLIC AGENT IN YOUR TOWN 


REPUBLIC INSURANCE COMPANY 
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DRAYAGE, 
DISTRIBUTION. 


Household Goods Moved, Stored, 
Packed and Shipped 


TRANSFER & 
A M E R I Cc A N STORAGE Co. 


K. K. Meisenbach, President 2312-20 Griffin Street Jack Orr, Secretary-Treasurer 












































Envelopes 


Plain or Printed 
MANUFACTURED SINCE 1906 


Baronials, Banker's Flap, Catalog, Cloth-lined, Coined Clasps, Duplex, Drug, 
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this year in Texas is 75,500,000 pounds, 
against 64,000,000 pounds produced last 
year. 

New automobile registrations in Texas 
during July in 14 representative counties 
decreased 5.2 per cent from July of last 
year. The loss in sales was confined to the 
lowest price group with the two inter- 
mediate price groups showing substantial 
gains and the highest price group register- 
ing a small gain. 

Customs collections in the Dallas dis- 
trict in July amounted: to 160 per cent 
more than collections in July of last year, 
and July collections on importations ex- 
ceeded June by 60 per cent, according to 
Deputy Customs Collector N. M. Wil- 


liams. 


Factory Produces 130 Dozen 


Brooms Daily 

An average daily output of 130 dozen 
brooms has kept the factory of the Spikes 
Brothers Broom Company at capacity pro- 
duction this summer. The broom factory, 
one of the oldest in the Southwest, is 
located in Dalworth Park, just beyond 
Grand Prairie on the Dallas-Fort Worth 
highway. 

The Spikes Brothers Company was 
established in Dallas in 1904, but moved 
to Dalworth Park in 1912. G. W. Spikes 
is president and M. L. Spikes is secretary- 
treasurer. The Spikes brothers paid part of 
their tuition in school by working in 
broom factories, and this early experience 
resulted in their own successful manufac- 
turing enterprise. 

With an annual payroll of more than 
$30,000, the factory has 30 employees. It 
has a floor space of 32,000 square feet. 
Spikes brooms are distributed throughout 
the United States and in several Latin 
American countries. 

“Quality workmanship and best quality 
materials are the basis of our business,” 
G. W. Spikes said. ‘The quality of a 
broom depends not only upon the skill 
with which it is manufactured but upon 
the climate in which the corn is grown, 
the time of the corn’s harvesting, and 
proper curing of the straw.” 





Mexican Craftsmen Come to 
Exposition 

Visitors to the large Mexican exhibit 
in the Pan American Palace at the Expo- 
sition stand enthralled before the tables 
where master craftsmen practice before 
their eyes the typical art crafts of Mex- 
ico. This is one of the most interesting 
of the new exhibit features of the Expo- 
sition. 

The workmen, six of them, were 
chosen from the best craftsmen in the 
Cooperativa de Industrias Tipicas Mexi- 
canas, of the City of Mexico. They make 
leather articles, wood carving, and hand- 
hammered silver and copper. 
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The Obligation The Pan American Exposition and its 
of Leadership predecessor, the Texas Centennial, 

have given Dallas and the Southwest 
a more cosmopolitan outlook and a greater range in 
amusement tastes. At the same time, Dallas has been def- 
initely established as one of the country’s principal amuse- 
ment centers. 

These are factors which must be carefully weighed in 
considering the uses to which Dallas $15,000,000 perma- 
nent exposition plant will be put in the future. The build- 
ings and grounds of the exposition plant are unequalled 
in beauty and completeness. They must be employed to 
the best possible advantage. 

Annual attractions, commensurate with the scope of 
those which Dallas has offered in the past two years, will 
be expected in the future. In determining the new pro- 
gram for Dallas as an exposition city and as an entertain- 
ment capital both vision and courage are essential. 


It Has Two big ventures in showmanship 
Happened have subtly but surely changed the 
Here outlook of the Southwest. New ideas, 
new influences, new ambitions have 

been brought to the Southwest by the Centennial Expo- 
sition of 1936 and the Pan American Exposition of 1937. 
A few years ago the horizon of Southwestern interests 
—while not provincial—was still fairly close to home. 
The broadened outlook in the Southwest was vividly 
demonstrated on the final night of the Pan American 
games, when 20,000 Texans sat in the great Cotton Bowl 
at the exposition and frantically cheered the skill and 
sportsmanship of the champion soccer teams from Canada 
and the Argentine. Athletes from the two extremities of 


‘the New World, playing a Pan American championship 


game in Dallas! It was an enriching experience for Dallas 
and the Southwest. Multiply this experience—the visits 
of President Roosevelt, of ambassadors from foreign 
lands, of the great personalities of the sports and enter- 
tainment world—and it’s easy to feel that the tempo of 
the Southwest has been changed during the past two 
years. 

Likewise, it is easy to see that the entertainment capital 
of the Southwest has been definitely established in Dallas. 
For all time to come, the Southwest will look to Dallas 
for leadership in these fields. Other sections of the country 
will continue to expect big things in the theater, in ath- 
letics, in music and in art to come out of Dallas. A repu- 
tation has been created and a will to live up to that repu- 
tation has been developed. 

It is on this basis that the real, final evaluation of the 
Southwest’s great ventures in showmanship must be made. 
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Again we refer to the adage about 
being too close to the forest to see the 
trees. A visitor from one of the older, 
much larger cities of the East sat at our desk. 

“You fellows here in the Southwest don’t seem to real- 
ize the advantages of living in a section of the country 
that is young and growing,” he said. “Back home (and 
he named his city) everything is decadent. Nobody is 
willing to try anything new for fear he might lose some- 
thing he has—no risks, no gains. Everybody is satisfied 
just to keep what he has. No one sees any value in risking 
a new idea. Just living there makes you feel that you, 
too, are old—too old for any of the enthusiasm or adven- 
turous energy of youth. 

“That’s why I’m down here studying your ideas— 
new ideas, ideas that are growing; that are helping the 
Southwest grow. When you have to go hundreds of 
miles to learn about new ideas, to see how they are applied 
and what they produce—then you will know the feeling 
of living in a decadent city or state.” 


Youth vs. 
Decadence 


Listening to him, there was satisfaction in knowing 
that as yet the Southwest’s principal traditions are those 
of initiative and courage. 


Individual 
Enterprise 


The Dallas Manufacturers Directory, 
issued last month by the manufactur- 
ers’ division of the Chamber of Com- 
merce, is impressive in the number and variety of indus- 
tries it lists, and in the wide distribution of Dallas manu- 
factured products which it reveals. 

But to the average person perhaps the most interesting 
feature of the directory is the number of small, individual 
enterprises which are listed. In many instances these young 
industries are manned only by the proprietor and a few 
workers. They are operating with limited capital but un- 
limited ambition. They expand their facilities as rapidly 
as possible. Tomorrow they may be big business, trans- 
cending state and regional lines, employing hundreds of 
workers. But today they represent struggle, careful man- 
agement, close study of the field in which they operate. 

They represent the best ideal of individual American 
enterprise. They testify to the fact that the door of op- 
portunity is still wide open in, the Southwest, that a man 
with initiative, brains and courage can still pioneer and 
still succeed. There is no misplaced confidence in predicting 
that ten years from now these “little fellows” of Dallas 
industry will be strong and prosperous, and that scores of 
others with the same enterprise and vision will be keeping 
them company. 
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Aerated and Electrozone . . 
Triple Distilled Made from 
Wate Pure Artesian 
J _ Water _ 





Now offering quick service to all parts of 
Dallas ... Pure, Healthful, Sanitary. 
official drinking water by Pan 
American Exposition in Dallas.) 
MAX AHLFINGER 
DALLAS DISTILLED WATER COMPANY 
Phones 7-2070, 4-4242 2513 Dawson St. 
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Wholesale Merchants 
Building 


The pivotal point of the 
Dallas Wholesale Market. 
Space available in small 
or large units at very 


moderate rentals. 


912 Commerce Street 


Phone 2-3725 Dallas, Texas 
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INTO NEW..AND 
LARGER QUARTERS 


1901 North Harwood 
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LET US FACE THE ISSUE 


(Continued from Page 7) 


season. It is hardly questionable in any 
event that the Southwest will this year 
receive more nearly her normal share of 
the national cotton income than for sev- 
eral years past. 

Yet we are not happy. Rising costs of 
manufactured goods place the cotton 
grower at a greater disadvantage this year 
than last, even on the same price basis 
for cotton. He is farther from “parity” 
both ways—lower cotton prices and 
higher costs for what he must buy. This 
is not healthy for business in the cotton- 
belt, where cotton money supplies so great 
a part of the retail buying power. Retail 
buying flows to wholesaler, jobber, manu- 
facturer; and all along the line new goods 
move, new houses are built, new invest- 
ments sprout, just in proportion as the 
various services are fertilized by the 
profits of servicing King Cotton’s depend- 
ents in the processes of exchange. 

When prices began to skid, therefore, 
it was quite natural that cotton growers 
and others dependent on their buying 
power should want protection against 
further price depreciation. The obvious, 
and apparently only feasible, expedient 
was to ask government support. Taking 
a leaf from the book of tariff protec- 
tionists and organized labor the cotton 
growers called on “Uncle” to guarantee 
12-cent cotton. This will mean a matter 
of about $7 a bale above present ruling 
prices and a gain of $109,151,000 in the 
value of the estimated crop. The South- 
west would gain the snug little sum of 
$53,760,000 on its estimated share of the 
crop, which would play a merry tune on 
the cash registers and oil many a wheel 
in the economic machine. 

A whole library of controversy has 
grown up around cotton, to which I have 
no desire to add. It may as well be ad- 
mitted that few of us are capable of a 
completely objective viewpoint, and that 
economic and political theories are more 
often colored by self-interest than not. 
But intelligent self-interest looks beyond 
the current scene and calculates in terms 
of the future. Most of us want to stay 
in business—at least until the old age 
pension relieves us—and, strange though 
it may seem to the advocates of unlim- 
ited leisure, a great many would prefer 
to stay in harness until the undertaker 

takes over. 

Since Dallas and the Southwest are so 
largely dependent upon the annual con- 
tributions of new wealth from cotton, 
our logical attitude is the wish to pre- 
serve the elements that make that huge 
annual contribution possible. The soil— 
yes, it must be conserved and improved; 
better seed for better yields and better 
staple—everybody says “aye”; better im- 
plements and cultural methods to lower 
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the cost of production — again the re- 
sponse is unanimous, farmers, financiers 
and business men joining heartily in the 
chorus. Farm implement sales out of Dal- 
las since farm recovery began testify 
forcefully that the farmer improves his 
productive plant as fast as his prospec- 
tive income will justify — sometimes 
faster. 


And after all, the farmer himself must 
bear the burden of conserving the soil, 
paying for better seed, and otherwise 
keeping the farm plant in operation for 
the production of new wealth. When his 
“parity” falls to hopeless levels great 
numbers of him join the over-manned 
ranks of urban employment seekers and 
add to the relief load. If farmers and their 
sons are to operate and improve the agri- 
cultural plant, and continue their annual 
contributions to the currents of business, 
they must receive a share of the profits; 
something more than bare subsistence. 
This alone is sufficient justification for 
meeting a temporary crisis by such arti- 
ficial expedients as crop loans and sub- 
sidies. 

While we are jacking up the agricul- 
tural corner of the economic structure 
to prevent its tottering to ruin (remem- 
ber 1930-32) it behooves us to look at 
the other corners, to whose level we are 
attempting to raise cotton. We find the 
industrial corner artificially hoisted by 
protective (often monopolistic) tariffs. 
We find organized labor taking its cue 
from the protectionists and securing na- 
tional legislation to give it special priv- 
ileges—to offset the law-made special 
privileges of industry. The policies of 
both are rooted in the philosophy of mon- 
opoly and exclusiveness, at the expense 
ef society as a whole. Both are funda- 
mentally committed to restriction of 
goods and services, and law-made stand- 
ards of remuneration. 

Together, though they fight between 
themselves for the spoils, protected in- 
dustry and protected labor have erected a 
lopsided structure which can only be tem- 
porarily saved by attempting to hoist 
agriculture to the same artificial level. 
The farmer and those who depend upon 
his buying power have no choice but to 
support an expedient which will at least 
enable him to keep on producing. 

We may as well face the issue, and the 
sooner the better. Protective tariffs, wage- 
hour legislation, and crop control are all 
cut out of the same cloth. If we cannot 
get rid of one or two of these artificial 
factors we must embrace them all. If we 
are to retain the policy of balancing one 
domestic group privilege against another 
we may as well resign ourselves to na- 
tional isolation, for world trade cannot 
survive or grow when artificial standards 
govern international exchange. And cot- 
ton, particularly, must have world mar- 
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a line of Store Fixtures designed and built 
to sell more merchandise PROFITABLY. 
Our designing facilities are at your disposal 
. . . No obligation . . . Call us today ... 
Phone 2-4144. 
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FORWARD LOOKING 
BANKING 


* 


Needs and methods of business change. Our 
purpose is to keep our bank abreast of these 
changes ... to fit our facilities to the needs of 


our customers ... to provide credit resources 


that meet the demands of changing business. 
If your business needs forward-looking bank- 
ing ... banking alert to your problems ... our 


bank should be your bank. 


* 


MERCANTILE NATIONAL BANK 
AT DALLAS e In the Magnolia Building 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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BONDED AND INSURED 
Maple Ave. Transfer Co. 


5331 Maple Avenue 
Phone 5-0338 


12 approved trucks and 
vans to serve you. House- 
hold, oil field and livestock 


transportation. 




















| and Terminal Warehouse Co. 
| (Established 1875) 
E. D. Balcom Gus K. Weatherred 


2nd Unit Santa Fe Building 


| Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
| Agents for: 
H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
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Planned 
Futures... 


There is no future without a plan. Is 
there a tomorrow? Only when there is 
a plan to link each day with the one 
that follows. 

There are two kinds of Underwriters 
who have no future — those who have 
action without a plan and those who 
are capable of planning but have no 
action. 

If you can supply the action, we can 
supply a Success Plan for General 
Agency building which has never failed 
when followed with determination. Ad- 
dress inquiries to O. R. McAtee, Direc- 
tor of Agencies. 


REPUBLIC NATIONAL 
LIFE INSURANCE 
COMPANY 


“Registered Policy Protection” 
THEO. P. BEASLEY 
President and General Manager 
Home Office — DALLAS, TEXAS 
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kets if the cotton belt is to hold its place 
in the national economy. 

The long view, therefore, in the opin- 
ion of the writer, demands that we bend 
our efforts toward the reversal of the 
tariff policy and its natural offspring, 
artificial wage-hour standards. The alter- 
native is licensed and protected agricul- 
ture with artificial prices for foods and 
raw materials—which neither labor nor 
industry wants. 

AvutHor’s Note:—Statistics used herein are not 
absolute, and are introduced only to illustrate a 
point. The limitations of space preclude the inclu- 
sion of supporting evidence and full clarification 
of certain points raised, hence this discussion is 
subject to misinterpretation and criticism in de- 
tails, however sound the general theme. 


PERU COMES TO PAN AMERICA 


(Continued from Page 11) 


ing products sent to Peru from the United 
States, and things we import from Peru. 
The chart shows the tremendous increase 
over a period of six years in Peru’s export 
of gold, silver, petroleum, coffee, cotton, 
lumber, sugar, quina, a barley-like Peru- 
vian grain, and wool. It points to a large 
increase in Peruvian imports of wheat, 
coal, steel, drugs, tools, motors and motor 
cars, and fabrics. Another interesting 
graph shows that Peru eliminated the 
black wedge of deficit from her budget 
circle during the six years just past. This 
balancing of the national budget is 
proudly attributed to General Oscar R. 
Benavides, president of Peru, and his for- 
ward-looking cabinet. 

Sent by the newly created tourist di- 
vision of the Office of Foreign Affairs are 
many things of interest to people who 
plan a sight-seeing trip to Peru. Among 
them is a large plaster cast of a difficult 
piece of Andean engineering. Here a mod- 
ern highway loops and curves back on 
itself again and again, traversing a moun- 
tain pass deep in a craggy canyon, while 
a railroad goes straight across between 
two tunnels through mountains in one- 
twentieth of the distance. Pictures of 
Lima, of textile factories, government 
buildings and innumerable other places of 
interest testify to the determined mod- 
ernization of Peru. 

The display of wool rugs in miniature 
is a colorful feature of the modern in- 
dustrial section. Unfamiliar wools such as 
llama, vicuna and alpaca—shown in a raw 
state among the agricultural products— 
are here fashioned into soft, deep-piled 
coverings for floors and hangings for 
walls. A hundred or more additional 
manufacturing interests are represented in 
the industrial section, including a wide 
variety of cotton and wool textiles, fine 
wines and liquors, cosmetics, cigarettes 
and other tobacco products, coffee, and 
drugs. 

Among the natural resources, a display 
of finished pieces of seventy different va- 
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Free pick-up and delivery 
Can of less than carload freight. 
Unloading and delivery of 
carloads. 


Pool cars—shipping and 
complete handling. 


Freight rate advice—all 
freight ex-pool cars des- 
tined beyond Dallas en- 
titled to third class if 
higher rated. 


Service 


To 
You 


Heavy hauling. 
Moving—-intra-city. 
Small package delivery. 


Warehousing. 


W rite or phone and our 
representative will call. 


ZANES 


Freight Agency 
15€0 South Preston Dallas 
Phone 4-5124 
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NO MATTER 


What your ENGRAVING 
problems may be—my exten- 
sive experience as a practical 
Photo-Engraver is at your 
service. 

IT PAYS YOU 


CALL ME— 2-2374 





COMPLETE SIGN SERVICE 


Sho Cards » Commercial Decorating » Store 
Fronts » Displays » Silk Process » Truck 
Lettering » Gold Leaf » Bulletins » Pictorials 


NEON 
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Res. Phone 6-1162 


132 N. Marsalis 

















SouTHWEST BUSINESS 























rieties of woods holds paramount interest. 
An amazing number of these woods, 
which come from both mountain regions 
and the jungle, have lovely natural color 
and unusual marking. 

Palo violeta is soft reddish violet in hue, 
and is used in making furniture and in- 
terior decorative work, such as marquetry 
for floors and paneling. Palo de rosa wood, 
employed for the same purposes, is cream 
colored, brightly streaked with rose. Peru- 
vian chestnut and two varieties of Peru- 
vian cedar are beautiful and useful. Yacu- 
mana Caspi is deep maroon red and cream. 
Metolago is a most distinctive wood for 
craft work, which is veined like marble. 
There are so many beautiful hard woods 
in soft browns, grays, and light colors, 
and such interesting soft woods for vari- 
ous uses, that it is impossible to describe 
them all. They must be seen to be ap- 
preciated. 

Rubber, coffee, cotton and grains are 
featured in the display of agricultural 
products. To North American eyes, the 
brightly colored ears of corn, so much 
larger as to grain than any grown in this 
country, are almost unbelievable. There 
are curious roots and fibers in this sec- 
tion also that interest visitors, for from 
them are made many of our standard 
drugs, insecticides, and manufactured 
products. 

The Peruvian exhibit as a whole is 
highly interesting and revealing. From it 
may come a number of distinctive indus- 
tries heretofore undreamed of in this 
country. 


New Enamel Bakes at Low 
Temperature 


The Dallas Enameling Company, 2650 
Main Street, has exclusive rights in the 
Dallas territory for LoBaKnamel, which 
bakes at a temperature of 185 degrees 
Fahrenheit. The firm is also fully equipped 
to completely recondition automobiles. 

Because of the low baking temperature 
‘of this enamel it permits a baked enamel 
job on a completely assembled automo- 
bile. The entire car can be run into the 
oven, without even removing the tires or 
draining the gasoline tank. H. D. Sims, 
president of the Dallas Enameling Com- 
pany, said that the finest automobile 
radio is undamaged by the baking process. 

The baking also arrests the progress of 
oxidation and provides a complete cover- 
ing for the car. 


Bob Burns Coming Here 


Bob Burns, droll humorist of the screen 
and radio, will bring his bazooka to the 
Pan American Exposition for two appear- 
ances in the Cotton Bowl September 25 
and 26. There will be no admission charge 
for the 46,200 seats of the mammoth 
stadium on the nights of his appearances. 
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Finished the Ideal Way is why more men prefer the IDEAL 
No finer Service known. 


Ideal Laundry & Dry Cleaning Co. 


3214-24 Ross Avenue Phone 3-214! 
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One Column Cuts 


This is a one column cut---the most 
popular size used --- made up to 
show the four most widely used 
screens. The 60 line and the 80 line 
screens are used for newspaper 
work, the 100 line for letterheads 
and magazine work, and the 120 
line for printing on the finer grades 
of paper. In addition to these you 
have your choice of 55 line, 75 
line, 85 line, 133 line and 150 line. 





We are fully equipped to han- 
dle your printing plate needs. 
Try us on your next order. 


AUSTIN ENGRAVING COMPANY 


117% South Sixth Street Waco, Texas 
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Manufacturers and Distributors 
PURITY ICE CREAM CO. 
1200 S. AKARD DALLAS 7-5264 


























Mushrooms fresh daily from our own 
gardens. Served daily where the finest 
foods are prepared. Your food dealer 
will supply you. Get a can today. 





DALLAS MUSHROOM PACKING CO. 
5-3781 Dallas { 
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3504 Jamaica Street. Mattresses. 

Nichols & Hauk, 2916 Hall Street. 
Custom-made furniture. 

Regal Foods, Inc., 4036 Commerce 
Street. Food products—canned and pit 
barbecue, relishes, salad dressings, mus- 
tard and spices. 

Smith Bakery, 2512 Cedar Springs. 
Bakery. 

Texas Vinegar Company, 809 Latimer 
Street. Vinegar manufacturers. 

Venetianette, Inc., 611 South Hamp- 
ton Road. Venetian blinds for automo- 


biles. 
Wholesale and Branches: 


Baxley & Cameron Premium Co., 304 
South Harwood Street. Theatrical sup- 
plies and equipment. 

Bloch Bros., second floor, Daniels Build- 
ing. Wholesale millinery. Home office, 
Memphis, Tenn. 

Colonial Studios, Inc., 718-A Santa Fe 
Building. Greeting cards. 

Colonial Wallpaper & Paint Co., 1919 
Main Street. Paint and wallpaper. 

Diesel Engine Supply Co., 2501 Wall 
Street. Diesel motor fuels and supplies. 

Ensign Carburetor Co., Ltd., 900 South 
Ervay Street. Complete stocks of Ensign 
equipment for distribution to sales and 
service representatives and to the various 
Texas, Mid-Continent and Gulf Coast oil 
fields. L. C. Arter, branch manager. Home 
office, Huntington Park, Calif. 

Kil-Smel Company, 503 West Jefferson 
Street. Disinfectants. 

Lipscomb & Sansom, 802 Thomas 
Building. Cotton and cottonseed products. 

Main Street Auto Parts Co., 3028 Main 
Street. Automobile equipment. 

Nash Motors Division of Nash-Kelvi- 
nator Corp., 402 Dallas National Bank 
Building. Regional office covering Texas, 
Oklahoma, Arkansas, Tennessee, Georgia, 
Louisiana, Mississippi, Alabama and Flor- 
ida. Walter J. Heinze, Southern Sales 
Manager in charge. Home office, Kenosha, 
Wis. 

Bennie Schwartz & Co., 902 Commerce 
Street. Ladies’ ready-to-wear, wholesale. 
Home office, Chicago, IIl. 

Oil Companies: 

Butler & Horne, 1607 Tower Petroleum 
Building. Oil producers. 

Cross-Tex Petroleum Corp., Delaware 
corporation granted permit to do business 
in Texas; C. A. Matthaei, Republic Bank 
Building, Texas agent. 

Mid-Southern Enterprises, Inc., incor- 
porated for $10,000, by Marvin Cooper, 
Walter Markham and Carroll Alleman. 
Oil producers. 

Petroleum Daily, Inc., 503 Continental 
Building. Daily newspaper devoted to the 
petroleum industry. 

Philsan Oil Co., Inc., incorporated for 
$44,000 by M. H. Parkerson, D. Callen- 
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BEAUMONT 


. offers to all shippers of com- 
modities in foreign and coastwise 
trade reliable and dependable 
service ... speed and dispatch ... 
modern, ample, warehousing ... 
unexcelled cotton storage facilities 
... low handling charges and in- 
surance rates. Served by leading 
railroads and steamship lines. 


For additional information call the 
Dallas office BEAUMONT PORT 
COMMISSION. Telephone 2-7917. 
Mr. Behannon will gladly answer 


your inquiries. 


* 


THE 
PORT COMMISSION 


BEAUMONT, TEXAS 


R. T. Behannon, Southwestern Representative 
915 Cotton Exchange, Dallas, Texas 
2-7917 
O. L. Caywood, Port Director 
Beaumont, Texas 











Put On a Couple 
of Hands... 

















... to help solve that Advertising prob- 
lem that has been bothering you. 


.-. I've a couple—well trained ones, too 
—that can make layouts and illustrations 
to fit your particular needs. 


Call 


HUGH CARGO ats 


Top o' the Allen Building q- » 


DALLAS, TEXAS 
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ASHBURN'S 
EXPOSITION MAP 


AND 


DALLAS MAP 


25c 
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AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 
Ask us or your printer to assist you in 
making your sales literature more effective. 

American Beauty Cover Co. 
2000-8 Orange St. 7-5179 Dallas 
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BLUE PRINTS PHOTOCOPIES 
ROTAPRINTS 


SUPERSTATS 
Manufacturers of 
BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St., Phone 2-8067 Dallas 











PRINTING 


Every Kind... 
Good Service . . . Quality Work 


E. J. Storm Printing Co. 


1308 MARILLA » DALLAS « PHONE 2-4804 








HIGH CLASS 


Letter Heads $5.85 Envelopes $5.85 
All Kinds of Commercial Forms . . Booklets 


Crockett Printing Co. 


517 N. Eravy 7-2479 














Ancient Brewer's Art plus Modern 
Science 


Old Union Lager Beer 


Flavor Control 
4-7402 








| 


l | 











San 5 apd aire 
| 


PERSONNEL PLACEMENT SERVICE 
Call 


Nationwide Business 
Bureau 
JAS. L. LEWIS, Gen. Mar. 


Phone 2-8119 1604 Kirby Bldg. 





Ss) 


Steaming . . Greasing . . Oil . . Gasoline 


Corner Ross and Pearl 





FIFTEEN MINUTE 
AUTO LAUNDRY 


Automobile Washing... 


Permanizing 


7-3297 
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der and J. Warren Upson. Oil producers. 

The South Oil Corporation, Delaware 
corporation granted Texas permit; 
Thomas A. Kleinman, 2215 Latimer 
Street, Texas agent. 

Southwest Company, 708 Republic 
Bank Building. Oil producers. 

W. R. R. Oil Company, capital stock 
$100,000. Incorporators H. B. Robb, R. 
W. James and N. F. Wertheimer. Oil 
producers. 

Miscellaneous: 

Braun & Company, 409 Great National 
Life Building. Norman H. Gallison, man- 
ager. Advertising and public relations. 

Direct Delivery Service, 1612 Bryan 
Street. Deliveries. 

James Duff, 4600 Preston Road. Arch- 
itect. 

John Hancock Mutual Life Insurance 
Co., Boston, Mass., re-entered Texas to 
write life insurance, with Dallas as head- 
quarters for the State. Ricks Strong 
Agency, 409 North Akard Street, Texas 
representative. 

Kenkirk’s Music School, Liggett Build- 
ing. Private school. 

Lawyers’ Title Insurance Corp., Rich- 
mond, Va., announced plans for entering 
Texas to write title insurance, with Dal- 
las as State headquarters. Location of office 
not yet announced. 

Frank Lewis, Inc., 401 Southland Life 
Building. Investment brokers. 

Mizell Tax Service, 410 Dallas Na- 
tional Bank Building. Accountants and 
tax service. 

Frank C. Winey, 212 Burt Building. 
Investments. 


DALLAS PLANT MAKES 


(Continued from Page 16) 
two shifts of workers. 

The jobbing business of the firm in- 
cludes handling of tape, wire, glue, ex- 
celsior-stuffed pads and other shipping 
room necessities. 
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NELSON & NELSON 


Certified Public Accountants 
Audits - 
Tel. 2-2074 


Tax Service - Systems 


Dallas, Texas 


























Phone 3-4822 
Texas Sanitary Towel 
Supply Company 


Prompt and Efficient Towel Supply Service 
3305 San Jacinto Street Dallas, Texas 























Automobile Banking Since 1911 


Frankfurt Finance Corp. 
439 North Harwood at Bryan 
Telephone 7-1126 


Ben Frankfurt 
President 


Vic Frankfurt 
Secy.-Treas. 








ESTABLISHED 1870 
For Factory, Industrial and Trackage 
Sites, Business Property, Acreage 
and Farms, call 


TERRY BROTHERS 
REAL ESTATE 
Owners and Agents 
Phone 2-7687 1649 Pacific Avenue 








Southwestern Blue Print Co. 


$$ TD 


(PHOTOSTAT PRINTS) 
aa 


PHONE 2-8084 Construction Bidg. 





405 S. Akard St. 








All new families, visitors coming to Dallas 
and visitors in Dallas are guided by ths offi- 
cial weekly publication... 
THIS WEEK IN DALLAS 
Endorsed by Dallas Hotel Association 
and Dallas Chamber of Commerce 


For Advertising Rates Telephone 7-8451 











Oldham & Sumner Lumber Co. 
'* Adjoining Centennial Grounds’’ 
Quality Materials 
Loans Arranged 


927 South Haskell Phone 8-5195 














Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1606 Cemmean Street Dallas, Texas 











FOR A WELL-TRAINED 


STENOGRAPHER 


R 
Tele) 4.434445 
PHONE 77-8514 
Metropolitan Business College 
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Headliners 


\ 
OF THE MONTH arch 


EADLINERS honors this month are shared by three members of the Peru- 
vian delegation to the Pan American Exposition, and by the chairman of 












the show committee of the Southwestern Style Show Association. Opening of 






Peru’s exhibit in the Pan American Palace and the successful staging of the three 






Fall style shows were outstanding events of the month. 




















Julio Tijero, Lester Lorch, 
member of the as chairman of 
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MANUFACTURERS 
(Continued from Page 14) 

Beverages, 22. 

Building materials, 29. 

Chemicals (including paints, petro- 
leum refining, drugs, medicines, 
cosmetics, etc.), 96. 

Electrical equipment and appliances, 
iy. 

Food products, 146. 

Furniture and home furnishings, 52. 

Iron, steel and metal products, 65. 

Leather goods, 8. 

Machinery and equipment, 48. 

Paper and paper products, 17. 

Printing and publishing, 184. 

Textiles (including textile products 
other than clothing), 35. 

Wood products, not including fur- 
niture, 30. 

Miscellaneous, 86. 

“With its 105 apparel industries, Dal- 
las ranks with the first five cities in the 
nation as a clothing manufacturing cen- 
ter,” the foreword to the directory states. 


“Its 146 food industries produce a 
greater volume of food products than 
any other city in the Southwest. As a 
center for the produc*ion of consumer 
goods, Dallas outranks the second and 


third cities of the Southwest combined. 
In number of plants and variety of goods 
produced, Dallas leads all other South- 
western cities. 

“Most Dallas manufacturers, eliminat- 
ing the purely local industries, serve the 
states of Texas, Oklahoma, Arkansas, 
Louisiana and New Mexico, many a much 
wider area. In the states named there is 
a population of nearly 14 million persons, 
with annual spendable income between 
five and six billion dollars. The primary 
market for Dallas-manufactured goods 
thus represents roughly about one-eighth 
of the national market. Significant is the 
fact that the annual increase in popula- 
tion and income of this market is greater 
than in any other similar regional market. 


“No other city in the Southwest pos- 
sesses such excellent manufacturing con- 
ditions or distribution facilities. Situated 
at the geographic center of the region, 
Dallas is likewise at the center of density 
of population and buying power. It can 
therefore serve the Southwest more 
quickly and at lower distribution costs 
than any other city. Because of its volume 
Dallas has been able to develop distribu- 
tion facilities and service far superior to 
those of any other city.” 





HOME OF 


C. W. BILLINGS 








CHIROPRACTIC 
HEALTH CENTER 
Adjustments . . Gentle and Efficient 

Free Consultation 


2711 FAIRMOUNT 7-1960 








2011 Orange 





Chairs for Rent 
FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 


Supply Company 


Phone 2-9083 
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Our long experience in printing College 
Annuals has proven to us that the Senior 
Classes of schools and colleges of Texas and 
surrounding States were and are in need of 
assistance in the preparation of copy, photo- 
graphs, art work and lay-outs or “dummies” 
for the proper execution of high-class sou- 


Shoo Annuals 


AND THE HIGHER TYPE OF EDITION PRINTING 


venir publications and year-books. To that 
end we have organized a COLLEGE ANNUAL 
“SERVICE” DEPARTMENT, in charge of ex- 
perts. Weare prepared to render all the aid 
necessary to produce first-class work in 
every particular, and we invite you to take 
advantage of such service without charge. 


Mhinran hinting Empan 





IRVING A. VUALITNSON, CWNER 
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1717 WOOD STREET. DALLAS 
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I Made a Bust! 


Folks, I made a mistake and I want 


to tell you it’s the first mistake I 
ever made in my life, and it’s going 


to be the last. THIS SEASON I 


BOUGHT TOO MANY SEAT COV- 
ERS! I’m determined to sell them 
and am offering 30 per cent DIS- 
COUNT ON ANY SEAT COVER IN 
THE HOUSE . HURRY!!! 


“C” JOHNNIE DANIELS 


HAWKINS 


TIRE & BATTERY CO. 


Jackson and Market Streets 
Telephone 2-1417 





LIFE INSURANCE | 


1302 First Natl. Bldg. 


For 


Call 


HENRY ELY 


of Dallas 
STATE LIFE INS. CO. (Ind.) 






2-8736 
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-for EYE 
COMFORT 


—use more 


- “BETTER SIGHT” 


LAMPS 


Pick up your telephone and 
dial 2-9321! Ask for a Light- 
ing Adviser and have your il- 
lumination checked by the 
marvelously accurate sight 
meter—without cost or obli- 
gation. 


DALLAS POWER & 
LIGHT COMPANY 
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HE Pan American Exposition’s Ca- 

sino Revue took on new sparkle for 
the final ten weeks, and last half of the 
engagement, when all new novelty and 
comedy acts were added last month. The 
revue, assembled under the direction of 
Producer George Preston Marshall, had 
played to uniformly good houses during 
the first ten weeks and had made theatri- 
cal history in the Southwest. Many critics 
had called the brilliantly staged one hour 
and fifteen minutes of entertainment the 
“perfect revue’. 

Some of the foremost entertainers of 
the nation are to be introduced into the 
cast during the remaining weeks of the 
revue. The all-new novelty and ccmedy 
numbers presented on the night of Aug- 
ust 21 included the Three Diamonds, 
comic cavorting brothers, on brief leave 
from Hollywood where they are to begin 
a new picture as featured players early in 
the Fall. The boys have been back in 
America only a few months following 
solid bookings for three years in Euro- 
pean music halls. 

Sibyl Bowman, shining comedienne in 
numerous Broadway musical comedies, 
also began a four weeks engagement, as 
did Gil Lamb, eccentric long-legged danc- 
ing man who is assisted in his number by 
Tommy Sanford, billed as the harmonic 
wizard. 

Florence and Alvarez, internationally 
celebrated dancing team, took over the 
dancing features that have presented 
Georges and Jalna since the revue opened. 
Florence and Alvarez do a dance on the 
reflecting disc and take a prominent part 
in the “Bolero” number. 

In the opening scene where Georges 
and Jalna have danced, Casino patrons 
are treated to a new singing number by 
the Gauchos and Art Jarrett. Heretofore 
the ““Texanita”’ tune has furnished music 
for the Pan American precision line to 
dance as Texanitas. Now Jarrett and the 
Gauchos sing the words to that lively 
tune with the Gauchos clustered around 
the stairways of the Spanish house and 
Jarrett sitting on a chair strumming his 
guitar. 

In the changes that have been effected 
in the reveue, none of the original beauty 
of color and melody has been sacrificed. 
The Gauchos still march in their colorful 
attire and still sing their numbers. The 
precision girls, as Texanitas and as Blue 
Bonnet girls, still dance as precisely as 
they did. The ballet girls and the preci- 
sion girls still do the marvelously beauti- 
ful ostrich fan dance to the accompani- 
ment of Art Jarrett’s “Don’t You Know 
or Don’t You Care?”, and all perform 
with the same abandon in the weirdly 
beautiful “Bolero”. 





Casino Enlists New Entertain- 








B. H. MAJORS 


REALTOR 


Phone 2-7532 Dallas, Texas 


Suite 1508 First National Bank Building 


Specializing in 


Sales and Leases of Suburban Business 


Properties 


Z. L. MAJORS, Associated 
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Cool Comfort greets 
you when visiting the 
GREATER TEXAS 
AND PAN AMERICAN 
EXPOSITION 


. 
INI Stccltigeliitmelite| 
Public Meeting Rooms 
Air-Conditioned, too! 
. 


Dine and Dance 
in the stunning new 
MURAL ROOM 
to the music of 
nationally-famous 


Orchestras 
6 


a 
HOTEL 


DALLAS 
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TOM P. ELLIS DALLAS SMITH | 
| 


_ ELLIS, SMITH & CO. 


5 A 


| General Insurance and Bonds | 
| e 


Phone 2-8428 


Suite 1316 Wood St. (Thomas Building) 











GEO. S. WATSON T. M. WATSON 
H. H. MEERS 


4-2241 


WATSON COMPANY 


BUILDERS 
Since 1889 


DALLAS, TEXAS 
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TELEPHONE 87-1172 


Chickasaw Lumber Co. 


Y.1).17,17.1),17.11, 


“Goteverything” 


BETTER BUILDING MATERIALS 
AT LOWER PRICES 
W. H. SEARS, Sales Manager 
816 S. Haskell Avenue 
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Dallas 
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AERIAL PHOTOGRAPHY 





INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 


P. O. Box 1018 Dallas, Texas Tel. 7-1966 


















CONTRACTING .. MOTORS . . FANS 


Libecap Electric Co. 
| Day or Night 208 S. Haskell Ave. 
| ROSCOE E. LIBECAP 
| Phone 3-8136 Dallas, Texas 














When you see me don’t think of Life Insur- | 
ance, but when you think of Life Insurance 


see me. 
ARTHUR C. HENDERSON, General Agent 


Provident 


Life and Accident Insurance Company 
301-2 Great National Life Building 
Phone 2-6328 DALLAS, TEXAS 
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Index to Advertisers 





Acme Screen Co. 

Adleta Showcase and Fixture Co. 
Ahlfinger, Max 

Allen Building 

American Beauty Cover Co. 
American Paint & Supply Co. 
American Transfer & Storage Co. 
Ashburn, J. Foster 

Atlas Metal Works 

Austin Engraving Co. 


Baker Hotel 

Baylor University and Hospital 
Beaumont Port Commission 
Billings, Dr. C. W. 

Bowen, W. J. 

Brown Cracker and Candy Co. 
Byer-Rolnick Hat Co. 


Cannon Ball Towel Supply Co. 
Cargo, Hugh 

Chickasaw Company 

Clarke & Courts 

Clegg, Paul R. 

Corders Bakery 

Crockett Printing Co. 

Cullum & Boren 


Dallas Distilled Water Co. 

Dallas Enameling Co. 

Dallas Engineering Co. 

Dallas Mushroom Packing Co. 

Dallas Power & Light Co. 21, 


25 


30 


27 | 


35 
24 
28 
35 
25 


33 | 


37 
34 
39 


30 
a7 
35 
19 


25 
22 
26 
34 
38 


Dallas Railway & Terminal Co. 21 
Dallas Transfer & Terminal Warehouse 
Company 32 
Dentler Maid Food Products 24 
Ellis-Smith 39 
Ely, Henry 38 
Ewing, S. L. 35 
Fifteen Minute Auto Wash 35 
First Federal Savings 32 
First National Bank 21,.22 
Frankfort Finance Corp. 35 
General Plumbing Supply Co. 26 
Gulf Insurance Co. 21 
Gulf Oil Co. 3 
Gulf States Life Insurance Co. 21 
Gunter Hotel 19 
Hawkins Tire & Battery Co. 38 
Hedgecock Artificial Limb Co. 34 
Hesse Envelope Co. 28 
Hudson & Hudson Co. 36 
Ideal Laundry and Cleaning Co. 32 
Johnson, John J. 35 
Keller Upholstering Shop 26 
Kennedy Machine & Brass Works 24 
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Libecap Electro Co. 39 
Lone Star Gas Co. 21 
Long, Lloyd M. 39 
| Majors, B. H. 38 
Maple Avenue Transfer and Storage Co. 32 
Marcy Lee Mfg. Co. . 26 
McElreath, Sam Ross 25 
Mercantile National Bank 31 
Metropolitan Building & Loan 17 
| Metropolitan Business College 35 
| Mitchell, John R. 27 
Morten Milling Co. 24 
Mortor Freight Page 4 
| Nation Wide Business Bureau 
National Hotels 36 
| Nelson & Nelson 35 
Oldham & Sumner Lumber Co. 35 
Old Union Beer 35 
Outdoor Electric Advertising Corp. 26 
Paper Excelsior Packing Co. 25 
Pollock Paper Co. 24 
Provident Life Insurance Co. 39 
Purity Ice Cream Co. 34 
Refinoil Service Co. 26 
Republic Insurance Co. 28 
Republic National Bank 21 
Republic National Life Insurance Co. 32 
Revis-Suggs Funeral Home 36 
Scharbauer’s Dixie Cotton Chopper Co... 21 
Schell, Lawrence, Studios 32 
Schwartz, Nathan 21 
Seven-Up Bottling Co. 40 
Smith Millwork & Cabinet Shop 26 
Southland Life Insurance Co. 21 
Southwestern Blue Print Co. 35 
Southwestern Life Insurance Co. 21 
Spikes Brothers Broom Co. 26 
Standard Fixture Co. 24 
Stewart Office Supply Co. 5 
Storm, E. J., Printing Co. 35 
Superior Photo Engravers Co. 32 
Tardy, James N. 17 
Texacone Company 21,25 
Texas Corrugated Box Co. 24 
Texas Cut Stone Co. 25 
Texas Sanitary Supply Co. 35 
Terry Brothers 35 
This Week in Dallas 35 
Tray Service Co. 24 
Ware Rubber Co. 5 
Watson Company 39 
Wholesale Merchants Building 30 
Wilkinson Printing Co. 37 
Wilson, James K. 23 
Wright Titus Co. 28 
Zanes Motor Freight Co. 32 
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nnouncing the opening of the Fine New Home of 
7p DALLAS COMPANY, Inc. 
2700 Live Oak Street 








Try Genuine 7up today—”a good We, of 7up, INVITE YOU... 


mixer in any company.” 
.-Fresh-up with 7up! 
.. You like it... it likes you! 


.. For your stomach’s sake! 





One of the most modern and sani- 
tary bottling plants in AMERICA has 
just gone into operation in the plant 
of the 7up Dallas Co., Inc., at 2700 
Live Oak Street. Batteries of Ultra 
Modern sparkling machines in which 
your favorite beverage is untouched 
by human hands from the time its 
superfine ingredients are first mixed 
until it is hermetically sealed in its 


four times sterilized bottles. 


SCIENTIFICALLY PERFECT SANITA- 
TION. EVEN THE WATER USED IN 
7Jup IS CONDITIONED WATER, AS 
WE USE A SPECIALLY MANUFAC- 
TURED WATER CONDITIONING 
PLANT. 





This is an uncolored cry 

It is well carbonated: yet 

Not too sour — not too sweet 
did muxer. 


YOU LIKE IT AND .ITLI 
7. BOTT LING Co. 


Dialias, Texas 


+ «iver & 
ween Cit 
rystai © a 





to drop by and visit us in our 
new plant. We will treat each 
visitor to a delicious, refreshing 


bottle of 7up. 





7up IS A PURE CARBONATED BEV- 
ERAGE, BOTTLED FOR PURITY'S 
SAKE. 


We of 7up invite you to drop by just 
any time and see just how nice a bot- 


tling plant can really be. 


HOSPITALS, DOCTORS, NURSES 
recommend 7up in sickness and in 
health, for no drink can be made more 
pure than 7up. We want you to see 
this new Dallas industry and you too 
will know that there is no finer any 


place. 





Get 7up at your nearest Grocer, Druggist, Cafe, Road House, Hotel or Tavern 


Z’P DALLAS COMPANY, rnc. 


2700 Live Oak St. 


Phone 3-4127 








